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PUBLISHER’S LETTER 



New York! New York! 


— The months of September and October are a great 
time to be a New Yorker. Kids are back in school so there 
are fewer tourists roaming the streets, outside tempera¬ 
tures cool off a bit and the subway is less of an inferno. As 
a beach lover, I am usually sad to see the season change 
but as a watch lover the excitement of the fall more than 
fills the void. 

For the past two years in October, WatchTime has held 
the WatchTime New York event at Gotham Hall and this 
year is no exception. As far as the show goes, this will be 
the biggest and best year to date. We have cultivated a 
group of 27 watch brands that will impress even the most 
discerning collector. This year's sponsoring brands truly 
have something for all collectors in a range of price 
points. 

Not only are we welcoming back many prestige brands 
like A. Lange & Sohne, Breguet, Grand Seiko, MB&F and 
Omega from 2016, but we have also added notable 
brands and watchmakers like Kari Voutilainen and 
Antoine Presuzio, Czapek, TAG Heuer, Ateliers deMonaco 
and Baume & Mercier, just to name a few. It really is a 
watch lover's dream. For those not lucky enough to visit 
SIHH and Baselworld, this is the next best thing! 


The show concept remains the same with a Friday 
night cocktail event for VIP collectors followed by an all¬ 
day show on Saturday with watch tours, guest speakers, 
and some surprises planned. 

After almost 10 years in the watch business, 
WatchTime New York is my proudest professional 
achievement. What started as an idea grew to the biggest 
watch show in New York, and it is successful because of 
our team's commitment and hard work and the support 
of the watch brands who value time spent with collectors 
like yourselves. 

If you live locally or afar, we welcome you this Oct. 13- 
14 to WatchTime New York and I hope to meet you there! 

For tickets to WTNY, please visit the show's website: 
www.watchtimenewyork.com. 

My very best, 

Sara Orlando 

Publisher, New Yorker and watch lover 
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EDITOR’S LETTER 


Attractions 



Roger Ruegger 
Editor-in-Chief 


— It’s been a while since people actually had to wait in 
line for a watch (remember the '90s when collectors were 
camping in front of watch stores to get a Swatch?), but 
when Swiss watchmaker Patek Philippe opened the doors 
of its impressive, 13,000-square-foot "The Art of Watches 
Grand Exhibition" in New York, people stood in line in 
front of Cipriani to see hundreds of the brand's most 
exquisite pieces. They all took the opportunity not only to 
learn more about the history and "the inner works of 
watchmaking," but also to discover the world of the last 
privately family-owned Geneva watch company from the 
inside. And after having spent quite some time at the 
exhibition, we absolutely agree that visitors who explored 
the different exhibition rooms will most likely "look at 
their watch in a different way," as Larry Pettinelli, presi¬ 
dent of Patek Philippe U.S., said during the show. 

One of the many highlights of Patelds pop-up museum 
was undoubtedly the addition of a room dedicated to 
watches and clocks that were owned by major American 
figures. In this issue, Joe Thompson takes you inside 
Patelc's U.S. Historic Room and tells you more about the 
"American chapter of the Patek owners' club" in his "Last 
Minute" column. 

A slightly different last minute news item was Georges 
Kern's resignation "with immediate effect" from the Sen¬ 
ior Executive Committee and the Group Management of 
Richemont in July. The former CEO of IWC and 
Richemont's newly appointed Head of Watchmaking, 
Marketing and Digital joins Breitling, which was sold to a 
private equity firm, CVC Capital Partners, earlier this 


year. As CEO and, in this context, also new shareholder of 
Breitling, Georges Kern's mission will be "to foster the 
global development" of the brand starting in mid-August. 
Kern owns 5 percent of the company's shares, according 
to Swiss magazine Bilanz. 

Someone who already has a quarter century of experi¬ 
ence in owning a watch company is American watchmaker 
Roland G. Murphy, who founded RGM in 1992 and 
introduced the Caliber 801 in 2008, which he says is the 
first high-grade mechanical watch movement made in 
America in four decades. In this issue, Joe Thompson 
looks at how RGM made it to its silver anniversary. 

TAG Heuer, on the other hand, is relaunching a new 
special version of a watch that's been around since 1969: 
the iconic square-shaped Monaco chronograph. It will be 
available exclusively in the U.S. with Gulf logo and racing 
stripes. 

We also introduce you to Christophe Claret's work, a 
recent ranking of 21 watch firms, Bulgari's record-break¬ 
ing Octo Finissimo Automatic and some of the latest 
watch trends from Basel. And, in this issue, you will find 
an extensive overview of one of the most popular watch 
categories: dive watches. Next to an introduction to some 
of the latest models, we were able to test the Omega Sea- 
master Planet Ocean and the relaunched "Turtle" from 
Seiko as well as the Aquaracer from TAG Heuer. 

Last but not least, Martina Richter takes a close look at 
some other forces of attraction by visiting Omega's 
METAS test lab, which is equipped with its own 1.5-ton 
permanent magnet. 
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Visit our website for 
more information 
about the world of fine 
watches. To read the 
stories shown here, 
go to watchtime.com 


Ocean Pilot: Breitling 
Superocean 44 Special 

Pilots’-watch specialist Breitling 
continues to extend its Super¬ 
ocean range of professional-grade 
divers’ timepieces, first introduced 
in 1957, as part of the sports- 
luxury brand’s ongoing conquest 
of the sea as well as the air. The 
latest models come from the 
Breitling Superocean 44 Special 
collection, outfitted with either a 
blue or black ceramic bezel. We gc 
in-depth with both versions. 


Army of Ones: All 49 
Watches Up for Auction 
At Only Watch 2017 

The seventh edition of the 
biennial Only Watch charity 
auction will be held November 
11 at Christie’s in Geneva. As in 
previous years, a number of 
watch brands will donate unique 
pieces to the sale, either watches 
created specifically for auction 
or one-off versions of existing 
models. Check out our gallery to 
see all 49 of the Only Watch 
2017 timepieces. 


The WatchTime Q&A: 
Girard-Perregaux CEO 
Antonio Calce 


Girard-Perregaux commem¬ 
orated its 225th anniversary 
in 2016, issuing a number of 
special editions and introducing 
new models and collections in 
an effort to streamline the 
brand's identity and build a 
stronger bridge to its heritage. 
We talk to the man spear¬ 
heading that effort, Sowind 
Group CEO Antonio Calce, 
in a wide-ranging interview. 


Review: Graham Chronofighter 
Vintage Aircraft Ltd. 

Many watches can be described as 
having a “military” look, but the Graham 
Chronofighter takes it to a new level: 
not just military but militaristic. And 
yet, the new Chronofighter Vintage 
Aircraft Ltd., one of a limited series of 
four timepieces directly inspired by 
classic military planes, delivers its own 
style of “stealth luxury” as well. We 
spend some quality time with this 
aviation-look chronograph. 
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Bridge to Bracelet: 

The New Panerai 
Luminor Marina 

Panerai Luminor watches have 
long been known for the 
patented, crown-protecting 
bridge device that straddles the 
right side of their cases. The 
brand has put this iconic 
silhouette to use as the defining 
element in an all-new steel 
bracelet, which makes its debut 
on the new Panerai Luminor 
Marina 1950 3 Days Automatic 
Acciaio. 


Skeleton Racers: 

Roger Dubuis Excalibur 
Spider Pirelli Editions 

Roger Dubuis partnered with 
Italian tire maker Pirelli, exclusive 
supplier to the Formula One 
championship, as part of the 
brand’s new emphasis on uncon¬ 
ventional materials and motor- 
sports-inspired design. The new 
Excalibur Spider Pirelli watches, 
featuring skeleton movements 
and straps made from Pirelli 
tire rubber from winning race 
cars, are the first results of the 
collaboration. 
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Vintage Design 

Good design does not date. The 
current popularity of new watch 
models that are based on older 
models is commonly referred to 
as being “vintage inspired" by 
watch journalists. Yet many 
watch companies have been 
putting out models for decades 
with little change in their basic 
design. For example, Jaeger- 
LeCoultre's Reverso has been 
around since the 1930s, IWC's 
Mark pilot watches since the 
1940s, Rolex's Submariners since 
the 1950s, and there are many 
more examples. The entire 
inventory of Panerai timepieces 
are basically old designs, but still 
beautiful to many people. How¬ 
ever, these models are not com¬ 
monly thought of as being vin¬ 
tage, perhaps because they have 
been in continual production for 
so long. 

All of these timepieces have 
changed very little in design 
because they were great designs 


WatchTime welcomes corre¬ 
spondence from readers. Send 
comments to editor-in-chief 
Roger Ruegger at 37 West 
26th Street, Suite 412, New 
York, NY 10010 or via email 
to nruegger(a)watchtime.com. 
Please include your full name, 
city and state, and country (if 
outside the United States). 
Letters may be edited for 
length or clarity. 


to begin with and they continue 
to appeal to many customers. In 
fact, almost any mechanical 
watch made today is basically a 
vintage product, which accounts 
for some of their appeal. 

The basics of how a mechanical 
watch works have changed very 
little in a couple of hundred years 
and the industry is just essentially 
reinventing the wheel one way or 
another. There is no planned 
obsolescence in a mechanical 
watch; it remains an unusual and 
beautiful anachronism in a mod¬ 
ern world. Perhaps calling any 
mechanical watch “vintage" is 
missing the point. 

Julian Karchmer 
North Carolina 

Challenging Times 

You are on to something when 
you quoted Nick Hayek 
(WatchTime August 2017 “Chal¬ 
lenging Times") as saying he is 
not worried about the Swatch 
brands. Brands with notoriety and 
good will from large groups may 
see slim growth this year; it is the 
smaller fringe/independent 
brands you have seen that will 
sadly and ultimately end up 
extinct. I predict the big groups 
may pivot strategies with certain 
brands in their portfolios or spin 
them off. As a retailer of over 20 
brands in Boston, we have seen 
increased sales beginning really 
in the second quarter of this year, 
not from all brands, but certainly 
a key handful. From brand execu¬ 


‘An unusual and 
beautiful anachronism 
in a modern world’ 


tives I have spoken with this year, 
Jean-Claude Biver, who believes 
his brand TAG Heuer will see 1 
percent, possibly 2 percent 
growth this year, as well outgoing 
Richemont Co-CEO Richard 
Lepeu at lunch this year, who was 
more optimistic, but didn't men¬ 
tion specific numbers..., I am opti¬ 
mistic about this year, especially 
heading into the fourth quarter.... 
Mr. Rupert is right when he says 
that there are just too many 
watches out there. My big ques¬ 
tion to you is how does a public 
company (with a fiduciary obliga¬ 
tion to its shareholders to continue 
to produce returns by selling a 
luxury item such as a watch) 
maintain a luxury appearance? 

Brian Walker 
Boston 

New Design 

I'll tell you one thing that hasn't 
changed: the quality of the printing 
and photography. For instance, the 
texture of the matte dial on the 
Tudor Black Bay Dark on page 72 
[June 2017] is so vivid, it's almost 
like you can touch it. Really, when I 
look at it, I expect the second hand 
to start moving. Thanks, Watchtime, 
keep up the great work. 

Scott Lalonde 
via email 

Jumping the Shark 

The downward trend in sales of 
the Swiss watch industry has 
sparked all sorts of analyses and 
explanations. The state of the 


economy in the different mar¬ 
kets, politics - as in the case of 
China - and smartwatches seem 
to be the preferred culprits. 
However, all too often we fail to 
see the most obvious reasons, 
perhaps because of their 
immediacy. 

In my case, the moment 
watches started growing to dis¬ 
proportionate dimensions, logos 
took over most of the dial's real 
estate, cases morphed into all 
sorts of weird shapes, NATO 
straps became the rage, service 
became as expensive as buying a 
new watch and took forever, and 
prices went through the roof, my 
bank account skyrocketed 
upwards. I could no longer find 
a new watch I liked, one I would 
wear, one to warm my heart. In 
other words, when watches 
became ugly and vulgar, I lost 
my interest in them. 

In summary, maybe, as in my 
case, people are not buying 
Swiss watches because they've 
jumped the shark, turning to 
massive, ugly and way too expen¬ 
sive watches. I believe it's the 
product, not the market. As sim¬ 
ple as that. Indeed, they might 
just be overthinking their plight. 

Juan Mendez S. 
via email 

Correction: The Breitling watch 
on page 126 of our August issue 
was identified incorrectly. The 
watch is the Breitling Avenger 
Blackbird. 


26 

WATCHTIME OCTOBER 2017 




















«Some watches 
tell time. 


JAQUET DROZ 

SWISS WATCHMAKER SINCE 1738 



TourbilloN 

BOUTIQUE 

SOUTH COAST PLAZA • LAS VEGAS • SAN FRANCISCO 
SHORT HILLS • SEATTLE • HOUSTON • MIAMI 

www.tourbillon.com 


Some tell 
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For nearly three centuries , Jaquet Droz 
has placed time under the banner of 
astonishment , excellence and constantly 
renewed creativity 


Grande Seconde Moon Ivory Enamel 


WATCHTALK 



Stardust 


— Last year, Seiko's Micro Artist 
Studio released the first Grand 
Seiko Spring Drive 8 Day Power 
Reserve watch in a platinum case. 
The latest version comes with an 
18k-rose-gold case and features a 
black dial said to be inspired by 
the night sky in the mountains 
that surround the studio. 

Inside the 43-mm case, and 
under a sapphire crystal with 
nonreflective coating, the black 
dial of the new Spring Drive 8 
Day Power Reserve appears 
sprinkled with stardust, the result 
of a special process that com¬ 
bines plating and painting. The 
sparkling, night-sky effect is 
enhanced by the five-faceted 
hands and hour markers, which 
are razor-edge-polished and have 


been given a mirrored finish by 
means of Seiko's Zaratsu polish¬ 
ing technique, achieved by hold¬ 
ing the case against a rotating tin 
plate at a very precise angle. The 
rose-gold case measures a mod¬ 
est 13.2 mm in diameter and is 
water resistant to 100 meters. 

Seiko's manual-winding Spring 
Drive Caliber 9R01, with its 
unusual one-piece bridge in the 
shape of Japan's Mount Fuji, 
offers 192 hours of power reserve. 

The Grand Seiko Spring Drive 
8 Day Power Reserve (Ref. 
SBGD202) comes on a brown 
crocodile leather strap with a 
folding clasp made of 181c rose 
gold. Available in September 
2017, the watch is priced at 
$42,000. 


— Carl F. Bucherer has 

launched a new, limited-edition 
model of its Patravi ScubaTec 
divers' watch in support of the 
U.K.-based Manta Trust, a chari¬ 
ty committed to protecting and 
ensuring the survival of endan¬ 
gered manta rays. The Carl F. 
Bucherer Patravi ScubaTec 
Manta Trust is limited to just 188 
pieces; each watch comes with 
its own individually engraved 
caseback, matching the unique 
pattern of a specific manta ray, 
and an engraved, individual 
identification number: “Today if 
you buy one of the limited Manta 
Trust editions, you can name the 
manta which has been engraved 
on the back of the watch. There is 
a dedicated website which shows 
all the globally named mantas 
consolidated on a world map.'' 

When we asked Carl F. 
Bucherer about the project, 
WatchTime found out that two 
manta rays already had a rather 
fitting name. “We came up with 
the idea to name two mantas 
after the founder of our brand, 
Carl Friedrich Bucherer. Guy 
Stevens, the CEO of Manta Trust, 



Name a 
Manta Ray 
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and his team agreed immediately 
and ever since, there are two 
mantas named Carl and 
Friedrich. Tagging the mantas 
offered Manta Trust the oppor¬ 
tunity to learn more about the 
mantas' lives out in the sea in 
general, but more importantly, to 
learn about their eating behaviors 
and food habits. Then Guy told 
us that he would like to undertake 
a special expedition, for which he 
was seeking funding. So we decided 
to create a limited-edition time¬ 
piece with a special design 
honoring not only our partner¬ 
ship, but also contributing to this 
special expedition." And about 
the 188 individually engraved 
casebacks: “The entire process of 
engraving the casebacks became 


very complex and time consum¬ 
ing, since every single watch has 
its own unique engraving. Each 
engraved design is based on a 
photograph of a specific manta 
taken by the Manta Trust team. 
It's something which is new and 
has never been done before. We 
are very happy with the result. 
We decided to not communicate 
about detailed figures, however, 
thanks to the sales of the watches 
a two-weeks' expedition for the 
Manta Trust scientific team has 
been made possible!" 

The 44.6-mm watch is water 
resistant to 500 meters and houses 
a CFB 1950.1, which has been 
certified by COSC. The Patravi 
ScubaTec Manta Trust is priced 
at $6,400. 























WATCHTALK 



Rodeo Drive 
Collectors’ Event 


— WatchTime, in partnership 
with Rodeo Drive and 11 watch 
boutiques, hosted a unique 
watch collectors' event on June 7 
in Beverly Hills. 150 invited 
guests were treated to an extraor¬ 
dinary watch experience at the 
“epicenter of luxury, fashion and 
lifestyle." 

The participating brands 
included Audemars Piguet, 
Breguet, Hublot, IWC, Jaeger- 
LeCoultre, Panerai, Porsche 
Design, Richard Mille, and 
Vacheron Constantin, along with 
watch retailers Westime and 
David Orgell with Tutima and 
Corum. Whiskey and Old Fash¬ 
ioned tastings were presented by 
Four Roses; sparkling wine was 
provided by Ferrari Trento from 


Italy. During the evening, attend¬ 
ing watch collectors and enthusi¬ 
asts were able to discover a wide 
range of models from the brands' 
current collections, see the latest 
releases from the shows in 
Geneva and Basel, and learn 
everything about ultra-rare 
watches - and even win a Corum 
Bubble watch that was given 
away at the end of the evening. 

WatchTime Rodeo Drive is the 
magazine's third large-scale 
event format, following the highly 
successful events WatchTime 
Miami and WatchTime New 
York. For tickets and more 
information on these two 
upcoming WatchTime events: 
http://www.watchtime.com/ 
event/ 


Show Stopper 


— On the occasion of “The Art of 
Watches Grand Exhibition New 
York 2017" in July, Patek Philippe 
revealed nine new limited- 
edition watches, for men and 
ladies, including a totally new 
grand complication: The new 
Ref. 5531 is the first watch from 
Patek Philippe that combines the 
two complications that are most 
associated with the Geneva-based 
manufacture : a minute repeater 
and a world-time function. In 
bringing these complications 
together, Patek Philippe also 
managed to implement a horo- 
logical innovation: Unlike other 
world time minute repeaters that 
acoustically indicate home time 
even when their owners are 


located at the other end of the 
world, the Ref. 5531 always 
strikes local time, which means 
the hour displayed by the hands 
from the center in that time zone 
represents the city aligned with 
the 12 o'clock position on the 
dial. To accomplish this, Patek 
Philippe developed the new self¬ 
winding caliber R 27 HU move¬ 
ment. The 462-part movement is 
housed in a rose-gold case with 
pierced lugs. Its caseband is 
hand-guilloched with Patek 
Philippe's typical hobnail 
pattern. The dial is adorned with 
a cloisonne enamel motif, typical 
for Patek Philippe's world-time 
watches. The dial depicts the 
Manhattan skyline by day or by 



night. The new Ref. 5531 World 
Time Minute Repeater New York 
2017 Special Edition consists of 
two editions of five pieces each - 
five with the “New York by Day" 
dial and five with the “New York 
by Night" dial. All watches have a 
sapphire caseback with the 
engraved inscription “PATEK 
PHILIPPE NEW YORK 2017" as 
well as an interchangeable back 
in solid rose gold with the same 
engraving. Price: $561,341. 
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Swiss Professional Pilot Watch 
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WATCH BIZ - The Big Players 


THE 

LUXURY 

A new ranking of the world’s 
top 100 luxury goods companies 
includes 21 watch firms. 



by 

Joe Thompson 


— In May, Deloitte Touche Tohmatsu Ltd., the well-known 
accounting and consulting firm, issued its “Global Powers 
of Luxury Goods 2017" report. A highlight of the report is 
Deloitte's list of the world's top 100 luxury goods compa¬ 
nies ranked by sales. For this report, Deloitte defines luxury 
goods as items for personal use: designer apparel and 
footwear, luxury bags and accessories, luxury jewelry and 
watches, and premium cosmetics and fragrances. It 
excludes automobiles, yachts, travel and leisure services, 
fine wines and spirits, and fine art and collectibles. The def¬ 
inition ranges “from traditional ultra-luxury ... down to 
affordable/mass luxury," Deloitte says. 

The report is of interest to watch aficionados because 
it includes 21 companies that make watches. Some are pub¬ 
licly traded companies whose sales data is readily available. 
But many are not. Deloitte gives sales estimates for a num¬ 
ber of prominent private Swiss watch firms that do not dis¬ 
close sales data. The report also offers a wider lens, show¬ 
ing where watch companies rank within the broader luxury- 
products field. 

In the accompanying table, WatchTime shows the 21 
watch-related firms listed in the Deloitte report. Some, like 
the Swatch Group, Rolex, and Patelc Philippe are exclusively 
or primarily watch producers. Others, like LVMH, Hermes, 


and Wempe Jewelers, are best known for other products; 
nevertheless, they do produce their own watches. 

A couple of caveats about the Deloitte list. First, the 
sales data is for fiscal year 2015, not last year, so it is slightly 
dated. Secondly, all the data is given in U.S. dollars to facil¬ 
itate comparisons. For non-U.S. companies that use other 
currencies (euros, Swiss francs, British pounds, etc.), 
Deloitte made the conversions into dollars. Inevitably, there 
are slight distortions based on the exchange for those cur¬ 
rencies versus the dollar. Deloitte used a variety of sources 
for the sales data. For public companies, it used figures 
issued by the companies. For private companies, Deloitte 
says it based estimates on publicly available sources of 
information. 

There are some omissions in the list. “A small number 
of privately owned luxury goods companies cannot be 
included because there is insufficient data from any source 
to make a reasonable estimate of their luxury goods sales," 
Deloitte says. That presumably is why Chanel, which makes 
its own watches, is not on the list. 

Also missing are Japanese watch producers. Given that 
affordable luxury watchmakers like Fossil, Festina, and Titan 
are on the list, it is unclear why Citizen, Seiko, and Casio are 
not included. 
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Here are some things to note about the Deloitte list. 

• Seven of the top 12 luxury goods firms on the list make 
watches, a sure sign of the prominence of the wristwatch as 
a luxury product. The top four are giant groups. For two of 
them (Richemont and Swatch), watches are their most 
important product. For the other two (LVMH and Kering), 
watches represent a small fraction of their total sales. Ditto 
for the two fashion firms in the top dozen: Ralph Lauren 
(ranked #8), which makes watches through a 50-50 joint ven¬ 
ture with Richemont, and Hermes (#12). 

Probably the most striking thing about the top dozen lux¬ 
ury firms is the presence of Rolex - an independent, private 
company whose only product is watches - as the world's 11th 
top luxury goods producer, with estimated 2015 sales of $5.72 
billion (including Tudor sales). 

• Of the 21 watch producers on the list, seven are inde¬ 
pendent, privately held Swiss firms. Following Rolex is Patek 
Philippe at #40, with estimated sales of $1.24 billion. Rolex 
and Patek are the only two independent Swiss watch brands 
with sales above $1 billion, according to Deloitte. After Patek 
come Audemars Piguet and Chopard (tied for #49 at $833 
million), Breitling (#71, $385 million), Franck Muller (#80, 
$297 million), and Richard Mille (#97, $193 million). Richard 
Mille made Deloitte's list of fastest-growing luxury goods com¬ 
panies with a 21.7-percent jump in sales in 2015, a difficult 
year for most Swiss watch firms. 

There would have been eight independent, privately held 
Swiss watch firms on the list, but Frederique Constant (#77, 
$333 million) was acquired by the Citizen Group in May 2016. 

Three firms best known as retail jewelers, but who also 
make their own watches, are on the list: Tiffany (#16), Graff 
Diamonds (#55), and Wempe (#59). 

• Two U.S. firms with watches in the accessible luxury 
segment are on the list: Fossil (#20, $3.23 billion) and the 
Movado Group (#57, $595 million). They bring, with Tiffany 
and Ralph Lauren, the number of U.S. watch firms on the list 
to four. 

• There are a few surprises on the list. One is Titan Com¬ 
pany Ltd., the Indian watch producer, ranked #31 with sales 
of $1.74 billion. In addition to the Titan and other brand 
watches it manufactures in India, it owns Switzerland's Favre- 
Leuba brand. 

Another surprise is the Barcelona-based Festina Group, 
whose Festina and Lotus brands are strong in Europe (#84, 
$275 million). The group also has watch holdings in Switzer¬ 
land including Perrelet, Candino, and the movement manu¬ 
facturer Soprod. 

The report presented a downbeat outlook for luxury 
brands in 2017. “The economic environment for luxury brands 
continues to be challenging," Deloitte said, “with slow growth 
in major developed economies, high levels of debt in emerg¬ 
ing markets, deflation or low inflation in rich countries, a pro¬ 
tectionist backlash against globalization, troubled credit mar¬ 
kets in a number of countries, and worsening demographics 
in many. Yet, despite the economic headwinds, the sector is 
resilient and consumers are still making luxury purchases, 
especially in emerging markets." It said that the U.S. is the 
leading market for luxury goods “and is expected to remain 
so for the next few years." — 


WATCH FIRMS IN THE 
DELOITTE TOP 100 
LUXURY GOODS 
2017’ LIST 


TOP 

100 

RANK 

COMPANY 

TOTAL SALES 
($ mill, 2015) 

WATCH BRANDS 

1 

LVMH Group 

39,615 

TAG Heuer, 

Bulgari, Hublot, 

Zenith 

2 

Richemont Group 

12,232 

Vacheron Constantin, 

1WC, Jaeger-LeCoultre, 
Cartier, Piaget, 

Panerai, etc. 

5 

Kering Group 

12,867 

Gucci, 

Girard-Perregaux, 
Ulysse Nardin 

6 

Swatch Group 

8,795 

Omega, Breguet, 
Blancpain, Longines, 
Swatch, etc. 

8 

Ralph Lauren 

7,405 

Ralph Lauren 

11 

Rolex 

5,724* 

Rolex, Tudor 

12 

Hermes 

5,377 

Hermes 

16 

Tiffany & Co. 

4,105 

Tiffany 

20 

Fossil Group 

3,229 

Fossil, Michael Kors, 
Skagen, Zodiac, etc. 
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Titan Co. Ltd. 

1,738 

Titan, Favre-Leuba, etc. 

40 

Patek Philippe 

1,238* 

Patek Philippe 

49 

Audemars Piguet 

833 

Audemars Piguet 

49 

Chopard 

833* 

Chopard, 

Ferdinand Berthoud 

55 

Graff Diamonds 

630 

Graff 

57 

Movado Group 

595 

Movado, Ebel, 

Concord, Hugo Boss, 
Coach, etc. 

59 

Wempe 

589* 

Wempe 

71 

Breitling 

385* 

Breitling 

77 

Frederique 

Constant 

333* 

Frederique Constant, 
Alpina, 

Ateliers de Monaco 

80 

Franck Muller 
Group 

297* 

Franck Muller, Pierre 
Kunz, ECW, Barthelay, 
etc. 

84 

Festina Group 

275 

Festina, Lotus, 

Perrelet, Candino, etc. 

97 

Richard Mille 

193 

Richard Mille 


* Figure is an estimate 

Source: Deloitte Global Powers of Luxury Goods 2017 
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WATCH LI ST- Night Timers 



by Alexander Krupp 


Night 

Owls 

Stylish, sexy and cool, 
black watches are the 


ORIS 


WILLIAMS CHRONOGRAPH 
CARBON FIBRE EXTREME 


perfect accessories 
when dressing for 
the night. 


The texture of carbon is even more 
distinctive than pure black. Oris and 
the Williams Formula One team 
collaboratively developed a case that 
needs neither a metal framework 
nor post processing of its surfaces. 
The welcome consequences: light 
weight and a good price. 


Carbon and DLC-coated titanium, 
44 mm, ETA/Valjoux 7750, 
automatic, $4,500 


HUBLOT 


BREITLING 


BIG BANG MECA-10 ALL BLACK 

The manufacture from Nyon (near 
Geneva) started the hype about 
completely black watches in 2006. 
The buzz began with the Big Bang 
All Black. Hublot’s current black 
collection also includes the Big Bang 
Meca-10. It encases a skeletonized 
10-day caliber fabricated by Hublot. 



SUPEROCEAN HERITAGE 
CHRONOWORKS 

Breitling inaugurated a new round 
with its manufacture calibers in 
2016; numerous ceramic and silicon 
components drastically reduce 
friction. Ceramic is also used for the 
case of this deep-black divers’ 
chronograph. 


Ceramic, 45 mm, manufacture 
Caliber HUB1201, hand-wound, 
500 pieces, $22,000 


Ceramic, 46 mm, manufacture 
Caliber B01 Chronoworks, 
automatic, 100 pieces, $39,295 


34 

WATCHTIME OCTOBER 2017 



FOUNDING MEMBER OF THE QUALITY FLEURIER CERTIFICATION AND PARTNER OF THE FOUNDATION DE LA HAUTE HORLOGERIE 


130V ET 

1822 




RECITAL 20 ASTERIUM 

10-DAY FLYING TOURBILLON 
NIGHT SKY ANNUAL CALENDAR 
WITH ASTRONOMICAL FUNCTIONS 
LIMITED EDITION 

WWW.BOVET.COM 


FOR INQUIRIES CONTACT DUANE THOMAS, 
EXECUTIVE VP OF SALES NA. 


T: 678 929 6009 E: DUANE@BOVETUSA.COM 








WATCH LI ST- Night Timers 


TAG HEUER 


CARRERA CALIBRE HEUER 02 
TOURBILLON BLACK 
PHANTOM 

The functions are concealed, the 
counters are only marginally visible 
and the highly complex tourbillon 
can be seen only because the balance 
and the escape wheel are paler. The 
all-black variation is hard to get, but 
diverse versions in unlimited editions 
are more readily available. 

Titanium coated with titanium 
carbide, 45 mm, TAG Heuer 
Caliber 02T, automatic, 250 pieces, 
$21,200 


1919 CHRONOTIMER 
ALL BLACK 

In allusion to Porsche Design’s first 
watches, all current models are 
made of titanium. Many of them are 
coated in black, as is this distinctively 
styled chronograph with a case that 
seems to float freely between the 
horns. The construction is light¬ 
weight, as in auto racing. 

PVD-coated titanium, 42 mm, 
Sellita SW500, automatic, $4,850 




SPEEDMASTER MOONWATCH 
“DARK SIDE OF THE MOON” 
BLACK BLACK 

As dark as it gets. Named after the 
hidden side of the moon that never 
shows its face to earthbound beings, 
this ceramic chronograph’s name 
includes the word “black” not once, 
but twice. An especially accurate 
caliber with the brand’s own co-axial 
escapement ticks in the darkness. 

Ceramic, 44.3 mm, manufacture 
Caliber 9300, automatic, $12,000 


PORSCHE 

DESIGN 


OMEGA 


5 

THINGS YOU CAN 
DO WITH YOUR 
WATCH AT NIGHT 

1. Compare the 
moon-phase 
display on its dial with 
the real moon in the 
sky. 

2 . 

See how brightly the 
luminous material on 
your divers’ watch 
glows. 

3. 

Enjoy watching your 
all-black watch become 
almost invisible. 

4. 

For a Breitling fan in 
your favorite bar, 
order a B-52 cocktail 
with the B50 on your 
wrist. 

5. 

After coming home 
from the bar, set your 
watch’s alarm before 
going to bed. 
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www.grahaml695.com 


GRAHAM 

W WATCHMAKERS SINCE 1695 



CHR0N0FIGHTER VINTAGE GMT 

Automatic Chronograph 
GMT & Big Date Function 
Start/Stop Trigger 
Ceramic Rotating Bezel 


GRAHAM WATCHES 

261 Madison Avenue, 9th Floor, 10016 New York, New York, USA - george@grahaml695.com 


shutterstock.com/Kazanovskyi Andrii 





WATCHTRENDS “ Bronze W 




by Alexander Krupp and Melissa Gossling 


Almost 

Gold 


A new bronze watch looks 
very much like a gold timepiece, 
but the alloy soon acquires a 
charming patina. 

GOLD 

BECOMES 

!_I BRONZE 




RETRO 
§ FLYER 

v t 

ZENITH Pilot Extra Special 
Chronograph - $7,100 

Zenith crafts the case of the new 
Pilot Extra Special Chronograph 
from bronze, a material that has 
become very fashionable these days. 
The 45-mm case contains self¬ 
winding manufacture Caliber El 
Primero 4069. The retro look is 
achieved in part by hands and 
numerals that are similar to their 
counterparts on the Zenith Special 
from the early 20th century. 


ETERNA1940 Telemeter 
Chronograph Flyback Bronze 
Manufacture -5,190 euros 

With this new timepiece, the Swiss 
manufacture re-releases a historical 
gold watch in trendy bronze. The 
choice of this material enables 
Eterna to enlarge the formerly petite 
model to a contemporary diameter 
of 42 mm, but without catapulting 
its price into the stratosphere. The 
telemeter scale can be used to 
determine the distance to the source 
of a sound, for example, a thunder¬ 
bolt or (hopefully only historically 
relevant) a grenade launcher. The 
flyback function lets the user instan¬ 
taneously restart the chronograph 
without an intervening step. Auto¬ 
matic Caliber EMC 3916A amasses a 
60-hour power reserve and is based 
on Eterna’s modular Caliber 39, 
which, according to its manufacturer, 
can support 88 different complications. 
The movement is visible through a disk 
of sapphire surrounded by a stain¬ 
less-steel rim in the back of the case. 
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WATCHTRENDS - Bronze Watches 


BIRTHDAY 

DIVER 

ANONIMO Nautilo Bronze Blue - 
2,790 Swiss francs 

Anonimo is celebrating its 20th 
anniversary this year. One of the 
watches launched this year is a new 
version of the Nautilo. It features a 
bronze case with blue dial and blue 
ceramic bezel insert. The watch is 
water resistant to 200 meters, the 
case measures 44.4 mm, and the 
hands and markers are covered with 
Super-LumiNova. 


OF THE 


DELF N 


EDOX Delfin Fleet 1650 Limited 
Edition -1,990 euros 


The Swiss brand also discovered 
bronze as a case material for one of 
its BaselWorld novelties: The Edox 
Delfin measures 43 mm and comes 
with a domed sapphire crystal and a 
blue dial and bezel insert; the case- 
back is stainless steel. The watch is 
water resistant to 200 meters and 
houses Calibre 88 (based on the 
220-1 from Sellita or the 2836-2 
from ETA) with day-date display. 
The bronze version is limited to 200 
pieces. 


SILENCE 

OFTHE 

DEEP 

GEOFFREY ROTH Diver HHS/D 
- starting at $8,500 

The Geoffrey Roth Diver comes 
with a 46-mm case in stainless steel 
and bronze and is equipped with a 
soundless unidirectional bezel. The 
watch is powered by an ETA 2892-2 
movement and is water resistant to 
1,000 meters. The triple seal crown 
is topped with the brand’s signature 
synthetic ruby; the bronze dial 
features a Nautilus shell and 
blued hands and markers with 
Super-LumiNova. 


) 
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WATCHTRENDS - Retro Dive Watches 


EXPERIENCED 

SWIMMERS 

Some sea turtles live as long as human beings. 

This means that the adults of these species were 
already swimming the oceans when the predecessors 
of these exciting dive watches were created. 




WATCHTRENDS - Retro Dive Watches 


ORIS 




ORIS 


DIVER’S SIXTY-FIVE 


SUPEROCEAN HERITAGE II 


HERITAGE BLACK BAY 


Inspired by a model from 1965, this retro timepiece 
has appeared in numerous stylistic variations during 
the past two years. This version with a green dial 
and a two-tone green and black textile strap is one 
of the newest adaptations and also one with the 
most explicitly “Sixties” styling. 

Stainless steel, aluminum bezel, 42 mm, water¬ 
tight to 100 meters, Sellita SW200, automatic, 
$1,990 


The coveted Heritage Black Bay takes design 
elements from two divers’ watches from 1955 and 
1969. The version with the dial and the bezel in black 
is the original version. But the newer, colorful models, 
for example, in red, are particularly attractive. 

Stainless steel, aluminum bezel, waterproof up to 
200 meters, 41 mm, manufacture caliber 
MT5602, automatic, $3,675 on bracelet with 
additional fabric strap 


breitling revives the lyoUs with the buperocean 
Heritage II line. Characteristic features include an 
arrowhead hour hand, baton-shaped indexes on the 
rotatable bezel, and a bracelet made of steel mesh. 
The basic model is this three-handed watch with a 
42-mm case. 


Stainless steel, ceramic bezel, watertight to 200 
meters, 42 mm, Caliber B20 (Tudor MT5612), 
automatic, $4,700 


JAEGER- 

LECOULTRE 


RADO 


HYPERCHROME CAPTAIN COOK 


OMEGA 


SEAMASTER 300 


DEEP SEA VINTAGE CHRONOGRAPH 

This timepiece’s antecedent is the Memovox Deep 
Sea from 1959. The original model had an alarm 
function that could be operated underwater; the 
contemporary adaptation has a chronograph 
instead. As always, the manufacture movement is 
made in-house by Jaeger-LeCoultre. 

Stainless steel, aluminum bezel, 40.5 mm, water¬ 
tight to 100 meters, manufacture Caliber 751G, 
automatic, $10,300 


Rado has recently started to reintroduce models from 
the company’s past, and this year is seeing the relaunch 
of the Captain Cook, a very close reinterpretation of a 
dive watch from 1962. The 100-meter water-resistant 
watch comes with a 37-mm case (Ref. 763.0500.3.130), 
is powered by an ETA C07.611 movement, and is 
limited to 1,962 pieces. A women's version in white 
(Ref. 763.0500.3.070) and a 45-mm titanium model 
(Ref. 763.0501.3.220), both unlimited, will also be 
available. 

Stainless steel, ceramic bezel, 37 mm, watertight 
to 100 meters, ETA C07.611, automatic, $1,900 


This watch is based on a model that debuted 60 
years ago. The newcomer arrived in 2014 encasing 
a chronometer caliber that’s unaffected by 
magnetism, so the case can have a transparent back 
and there’s no need to use the classical technique 
of a soft iron inner case to protect against 
magnetism. The titanium model in blue is among 
the most attractive variations. 

Titanium, ceramic bezel, watertight to 300 
meters, 41 mm, manufacture Caliber 8400, 
automatic, $9,000 
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WATCHTREN DS -Blue Dials 


All Blue 

Blue was the predominant color at 
BaselWorld again this year. But all 
blues are not the same 



by Alexander Krupp, 
Martina Richter and 
Katharina Studer 



CARLF. BUCHERER 

MANERO POWER RESERVE - $11,000 


Alongside understated variations in silver and black, the Manero Power 
Reserve is also available in blue. The brand’s own automatic Caliber 
CFB AlOlle continues to serve as the model’s ticking heart. This move¬ 
ment’s special features include a peripherally borne, bidirectionally 
effective, oscillating weight. The fully wound mainspring amasses a 55- 
hour power reserve. The status of the power supply is shown in a semi¬ 
circular display at 3 o’clock. This power-reserve display is visually 
balanced across the dial by a window for the day of the week at 9. An 
outsize date at 11 o’clock and a subdial for the seconds at 6 complete 
the ensemble. And rather than a single blue hue, the dial’s color 
shimmers through brighter and darker shades. This 42.5-mm stainless- 
steel watch is released in a limited series of 188 pieces, each of which is 
affixed to a blue calfskin strap. 


BELL & ROSS 

BR 03-94 BLUE STEEL - $5,300 

The square, 42-mm stainless-steel case of the BR 03-94 
chronograph from Bell & Ross houses the BR-CAL.301 
(based on the ETA 2894-2) and is water resistant to 100 
meters. The watch has a sapphire crystal with nonreflective 
coating; the applied numerals and the hour and minutes 
hands are filled with Super-LumiNova. The date is tucked 
away in a small, round window at 4:30. 



NOMOS 

AHOI NEOMATIK SIGNALBLAU - $4,120 

Nomos has given the Ahoi Neomatik a license to attract admiring 
attention. With a dial colored to match the hue of water, this 36.63- 
mm watch is pressure resistant to 200 meters. And thanks to its new 
textile strap, taking the plunge into the cool wet stuff is no problem at 
all. Nomos’s manufacture Caliber DUW 3001 powers the Ahoi 
Neomatik Signalblau. 
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ARIY1IN STROM 

SWISS WATCH MANUFACTURE 

CONFIGURATE YOUR TIMEPIECE 



arminstrom.com 


Aventura FL: King Jewelers (305) 935 4900 Hartford, CT: Armstrong Rockwell Watches & Fine Jewelry (860) 246 9858 

Denver CO: Oster Jewelers (303) 572 1111 Los Angeles, CA: Feldmar Watch Company (310) 274 8016 

New York NY: Chronovillage (212) 989 1252 Toronto, Canada: Ebillion Watches (416) 960 5500 

Costa Mesa, CA: Watch Connection (714) 432 8200 Wellington, FL: Provident Jewelry (561) 798 0777 











WATCHTREN DS -Blue Dials 



PORSCHE DESIGN 

MONOBLOC ACTUATOR - $6,530 ON STRAP; 

$6,850 ON BRACELET 

Porsche Design’s new Monobloc Actuator has the chronograph push 
buttons integrated seamlessly into the silhouette of the titanium case. 
The 45.5-mm case is water resistant to 100 meters, meaning that the 
chronograph can be operated in water. The movement is the self¬ 
winding chronograph caliber ETA Valjoux 7754. The recessed bezel 
around the dial has an inscribed 24-hour GMT scale, upon which a 
center-mounted, triangle-tipped GMT hand indicates a second time 
zone. The watch is available on a rubber strap or titanium bracelet. 



TUTIMA 

SAXON ONE AUTOMATIC ROYAL BLUE - $3,800 
SAXON ONE CHRONOGRAPH ROYAL BLUE - $6,500 


Tutima presents two Saxon One models with royal blue dials. The 42- 
mm Saxon One Automatic Royal Blue is animated by an ETA 2836 
movement with a Tutima rotor. The Saxon One Chronograph Royal 
Blue is 1 mm larger and receives its energy from a radically modified 
ETA Valjoux 7750. Tutima’s revisions enable the caliber to power both 
a readily legible elapsed-minutes display from the dial’s center and an 
additional 24-hour indicator at 12. Each model has a window of 
sapphire in the back of its case. The cases are watertight to 200 meters. 



ROLEX 


OYSTER PERPETUAL 
SKY-DWELLER-$14,400 

Among the new additions to its Sky-Dweller 
collection, Rolex offers this model in 
stainless steel and white gold (Rolesor 
white) with a blue dial. Better legibility is 
assured by extra-long hands, which are coated 
- as are the hour markings - with Chroma- 
light luminous material. The Sky-Dweller 
shows the time in a second time zone and 
also offers an annual calendar. The current 
month is indicated in one of the 12 windows 
that adjoin the hour markings. The wearer 
can easily set all indicators with the aid of 
the rotatable Ring-Command bezel. The 
42-mm case is watertight to 100 meters 
and houses automatic movement Caliber 
9001, which Rolex certifies as a “Superla¬ 
tive Chronometer” after it has passed exams 
that are more rigorous than the official 
Swiss chronometer tests. 
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NOMOS 

GLASHUTTE 

neomatik 



The neomatik series from NOMOS Glashutte: incredibly slender, highly precise, strikingly 
elegant—and made in Glashutte, Germany. These watches with the automatic movement 
of the next generation are available with selected retailers. More about Metro neomatik 
and other NOMOS models: nomos-glashuette.com, nomos-store.com 
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WATCH LIST - Women’s Watches 


by Maria-Bettina Eich 


New Looks 

2017 is the year of creatively designed watches. Here are five 

new ladies’ models of classical provenance that self-confidently 

leave the familiar codes of watch styling behind. 



Vintage styling with daring color: Zenith describes 
the Pilot Type 20 Extra Special 40 mm as a uni¬ 
sex watch because of the case’s moderate size, but 
this wine-red model is more likely to appeal to 
women. Recalling the pioneering era of aviation, 
this watch gains its vintage charm from a stain¬ 
less-steel case with a deliberately antique look, a 
strap made of burly nubuck leather, a dial with a 
coarsely grained surface, and nostalgically shaped 
numerals and hands coated with beige luminous 
material. The Elite automatic movement guaran¬ 
tees first-class watchmaking, while the color scheme 
adds a trendy kick to the ensemble. $5,700 


HUBLOT 

All moon-phase displays are not created equal, 
especially when the indicator comes from Hublot. 
A colored disk of semitransparent quartz partially 
covers the position of the moon on the Spirit of 
Big Bang Moonphase. A larger window of quartz in 
the same color reveals the skeletonized hand- 
wound movement inside the tonneau-shaped case 
of this Big Bang. The same rosy hue is found in the 
48 sapphires on the stainless-steel bezel and in 
the alligator leather strap. The Spirit of Big Bang 
Moonphase unites outstanding quality and extrav¬ 
agant opulence: Connoisseurs expect this com¬ 
bination from Hublot, but the brand surprises 
them again with the unconventional styling of this 
42-mm titanium watch. $22,400 


ZENITH 
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This is your invitation. 

To realise that yesterday's best is just a starting point for today. 
There's more to take on. More to risk. And more to earn. 

Just remind yourself that it's easier to keep going if you never stop. 

This is your invitation. 

To value yourself against one set of standards. Your own. 

It's up to you to create expectations. 

And then to shatter them over and over again. 

Because greatness is not a record of your past. It's the pillar of your future. 

This is your invitation. 

To be daring. To be ambitious, yet humble. To be open. To be grateful. 
To be honourable and compassionate. 

To be never satisfied. 

TO BE YOURSELF 


BALL 

Official Standard 

Since 1891 

Accuracy under adverse conditions 


www.ballwatch.com 


Feldmar Watch Co. Los Angeles, CA 
Topper Jewelers Burlingame, CA 
Old Northeast Jewelers St. Petersburg & Tampa, FL 
ExquisiteTimepieces Naples, FL 
AbtTime Boutique Glenville, IL 
Little Treasury Jewelers Gambrills, MD 
Bassano Jewelry New York, NY 
Danson Jewelers Hasbrouck Heights, NJ 
Joe's Jewelry Philipsburg, St. Maarten 




Fireman Storm Chaser Pro 


Right Time International Watch Center Denver & 
Highlands Ranch, CO 
Orlando Watch Co. Winter Park, FL 
Maurice's Jewelers Miami, FL 
Schiffman's Winston - Salem, NC 
Schooley's Jewelers Ithaca, NY 
Robichau's Jewelry The Woodlands, TX 
Arax Jewellery Toronto, Canada 
Island Jewellers Grand Cayman, Cayman Islands 
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BULGARI 

The Serpenti is Bulgari’s iconic ladies’ watch. 
Bulgari’s first “snake” watches debuted in the 
1950s with straps that wrapped twice around the 
wearer’s wrist and led to the reptile’s head, where 
the time was shown. The new version of the 
Serpenti is more practical than ever. It has a petite 
head measuring 27 mm in length and a narrow 
leather strap that snakes twice around the wrist. 
This quartz-powered watch is delivered with two 
interchangeable straps: One is made from the skin 
of the nonpoisonous karung snake; the other is 
crafted from calfskin. The Serpenti’s case is 
available in steel or rose gold, with or without 
diamonds. The model shown has a diamond- 
studded rose-gold case and sells for $9,700. 


Patek Philippe’s Aquanaut celebrates its 20th 
birthday. This happy event is commemorated by 
the feminine Aquanaut Luce in a color that Patek 
Philippe describes as “pearly beige.” This is an apt 
term for a watch in rose gold with 50 baguette- 
cut diamonds on its bezel and clasp, an engraved 
mother-of-pearl dial in two different nude shades, 
and a sporty strap of composite material in a 
subtle beige tone with an iridescent shimmer. 

With a natural yet elegant charisma, the 35.6-mm 
Aquanaut Luce encases a self-winding movement 
and embodies the inimitable styling of Patek 
Philippe’s watches for women. $87,320 


PATEK 

PHILIPPE 


ROLEX 


W 


The Rolex Oyster Perpetual Yacht-Master with a 
40-mm Everose case and a metal-reinforced 
Oysterflex wristband is now available in an excit¬ 
ingly colorful variation. Rolex has studded the 
bezel with a multicolored wreath of 18 green 
tsavorites and 32 blue, orange, purple and yellow 
sapphires topped by a triangular diamond key¬ 
stone at the 12. The result is a playfully bejeweled 
Rolex with an unprecedented look. Encasing an 
automatic movement and endowed with Rolex’s 
typical robustness, this new watch premieres a 
very stylish look. $65,600 
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G-SHOCK 

G - S T E E l_ 

REFINED TDUEHNE55 



3-Way Time Sync ^ + ^ + Q 

Bluetooth -equipped GPS Atomic Solar Hybrid 


G-SHOCK Connected 

Smartphone App 


- Automatic time adjustment* 

- World Time for over 300 cities* 

- Watch status display 


* Updating of internal data to reflect the latest time zone / daylight saving time information 


CASIO 


www.gshock.com 

©2017 CASIO AMERICA, INC. 




CLOSE-UP-TAG Heuer 


Back to 
The Future 

A look at TAG Heuer’s current 
strategy and offerings 


— There aren’t many watch companies around 
that have managed to offer both contemporary 
mechanical and quartz watches, enter the highly 
competitive smartwatch market, and disrupt the 
haute horlogerie segment with an affordable, 
mass-produced tourbillon at the same time. In a 
nutshell, that's basically what Jean-Claude Biver 
and his team have been doing for the past three 
years. Or in other words: TAG Heuer has been 
repositioned with a lower average price point 
while new models (as well as new brand ambas¬ 
sadors) have been introduced not only to attract 
a younger target audience to the brand but to 
appeal to established collectors as well. 
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CLOSE-UP-TAGHeuer 



TAG Heuer possesses a 
wide range of in-house 
manufacturing capabilities 
distributed over several 
facilities in Switzerland ~ 
one reason why the brand 
was able to offer the Calibre 
Heuer~02T with tourbillon 
for approximately $15,900. 







CLOSE-UP - TAG Heuer 


Mastering large scale production 
If the definition of a manufacture is to have devel¬ 
oped your own caliber and to produce most of its 
parts in-house, then TAG Heuer is, of course, a 
manufacture. If, however, attaining manufacture 
status would literally require that everything has 
to have been "made by hand/' then it certainly 
wouldn't qualify as one - just as pretty much every 
other watch company in Switzerland that produces 
more than a couple of watches per year would not 
qualify. Simply stated: If a company is in the busi¬ 
ness of producing several hundred thousand 
watches a year, it will, especially if it wants to bring 
down the average sales price, most likely need to 
outsource parts and rely on a certain level of stream¬ 
lined, and sometimes automated, production. Oth¬ 
erwise, the majority of La Chaux-de-Fonds' pop¬ 
ulation of around 40,000 people would be work¬ 
ing for TAG Heuer right now. 

While the idea of owning an exclusive, hand¬ 
made watch with a rare and complicated move¬ 
ment undoubtedly appeals to a watch collector, 
high production volumes offer advantages, too. 
With increased output, a manufacturer needs to 
depend even more on making absolutely sure that 
a product is as reliable as possible. Otherwise it 
would risk multiplying potential errors or short¬ 
comings and ending up with the opposite of 
"economies of scale." With smaller numbers, how¬ 
ever, a manufacturer is more likely to be able to 
efficiently improve and work on products already 
sold or still in production, if required. 

TAG Heuer runs a comparatively large 
internal prototyping procedure and, most of all, 
test laboratory (called the "Torture Chamber"), 
which is one of many steps in making sure that 
every prototype released for serial production is 
up to its task. But there are, of course, external 
parties involved, too. In March 2017, for example, 
TAG Heuer announced that 1,000 Heuer-02T 
Tourbillon movements were certified by the 
independent testing body, Controle Officiel 
Suisse des Chronometres (COSC). 


Becoming an industrg disruptor 
While most engineers would agree that an inte¬ 
grated chronograph movement is more difficult 
to develop than a tourbillon, the latter is still 
regarded as one of watchmaking's most presti¬ 
gious and expensive complications. The Calibre 
Heuer-02T, a 32-mm automatic movement, 
offers both - a chronograph and a flying tour¬ 
billon. It is based on TAG Heuer's CH80 move¬ 
ment and comes with a 65-hour power reserve. 

In 2014, TAG Heuer manufactured the first 
run and used 1,000 movements of this badge as 
the base for the Heuer-02T caliber. When offi¬ 
cially launched in Basel in 2016, TAG Heuer 
announced a list price of less than 15,000 Swiss 
francs for the standard production model - clearly 
a "provocation" as fean-Claude Biver admitted, 
but at the same time, "perfectly correct since 
TAG Heuer did not build any classic tourbillons" 


TAG Heuer started 
production of the 01 
chronograph caliber 


in 2010. 
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CLOSE-UP-TAGHeuer 



The highly modular 
Connected 45 is the first 
smartwatch to comply 
with the Swiss-made 
label requirements after 
TAG Heuer had 
gradually insourced the 
production. 


before. Perhaps equally impressive, and also 
industry firsts, these 1,000 movements were all 
COSC certified, which again shows that while 
serial production may not increase exclusivity, 
it usually helps to increase reliability. 

Equally noteworthy: the 2016-introduced 
TAG Heuer Carrera Heuer-01 Full Black Matte 
Ceramic with a multipart case (characteristic for 
Carrera watches with in-house movements) 
mostly made of ceramic (lugs, case middle, 
bracelet and bezel) and at a retail price of $6,300. 
It is powered by the Heuer 01 caliber, a modi¬ 
fied version of Calibre 1887, the 3-register chrono¬ 
graph movement that TAG Heuer started to pro¬ 
duce in-house in 2010. 

The introduction of the modular concept 

Biver, who was named CEO of TAG Heuer in 
2015, took TAG Heuer not only "closer to the 
market" in the last two years, he also started to 
access new ones. In 2015, TAG Heuer partnered 
with Google and Intel to launch its first smart- 
watch. The Android-based Connected was Biver's 


attempt to get a (albeit small) piece of the 
lucrative and Apple-dominated smartwatch mar¬ 
ket, and also a new way to reach a generation of 
"leapfrogs" - young people who will most likely 
not own a traditional wristwatch first and then 
start to use a wearable device, but may very well 
start with a smartphone and add a secondary 
device not powered by its own movement later. 

This is where the 2017-launched second gen¬ 
eration of the Connected, the Modular 45, might 
prove indispensable. While the "45" refers to the 
case size in millimeters, the really smart part of 
the name is the development of the "modular" 
concept of the modern Carreras. Lugs, buckles 
and straps can now be easily changed by the 
owner, and those who would want a taste of the 
analog life can swap out the 50-meter-water- 
resistant and Swiss-made smartwatch module for 
an automatic watch module. And, of course, also 
opt for the Heuer-02T tourbillon version. 

There were already 56 different configura¬ 
tions available at the Connected's launch in March 
2017. More versions and accessories will be avail- 
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Fifty-five years ago, 
Heuer first introduced 
its Autavia dashboard 
instrument as a 
chronograph for the 
wrist. In 2017, TAG 
Heuer reintroduced 
the legendary model 
with in-house 
movement and 
slightly larger case. 


able to order and 30 different (digital) watch dials 
are available. Plus, the Modular 45 also comes 
equipped with the TAG Heuer Studio, which 
allows its users to create even more varied dial 
combinations. In short, most of the design and 
exterior of the watch can now be customized, 
which means that even though the product per 
se may not be exclusive in numbers, the final look 
will be highly individual. 


It may not be the first attempt by a watch brand 
to offer a modular watch concept (just remember 
the Pop Swatch, the Tissot Carrousel or the Omega 
Dynamic from 1984, for example), but it is one of 
the most promising executions so far. And there is 
a high probability that other manufacturers will fol¬ 
low with their own concepts soon in order to have 
a mass-produced but highly customizable product 
as an alternative to limited editions. 

The return of the classics 
While the skeletonized dial and the modular 
sandwich construction first launched with the 
2015 Carrera Heuer 01 represents a new, mod¬ 
ern design direction for the brand, TAG Heuer's 
heritage-inspired models, like the Carrera, 
Monza, Monaco and, since 2017, the Autavia, 
continue to be an indispensable product seg¬ 
ment for more traditional watch buyers and col¬ 
lectors, especially since vintage TAG Heuers have 
started to benefit from the general trend toward 
vintage watches and have had an increasing 
number of themed auctions. 
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Urban Jurgensen 

/ 77 ? 



REFERENCE BIG8 STAINLESS STEEL 

Urban Jurgensen handcrafted hands; hand finished guilloche on one piece fine 
silver dial, and an automatic Urban Jurgensen finished 1160 movement. 

A confident classic design of real handcrafted rarity. 

f ■■■ 


www.urbanjurgensen.com 















CLOSE-UP - TAG Heuer 



Biver's message to collectors in 2016 was 
clear: The brand would continue to emphasize 
tradition, and the Autavia chronograph would 
be the first to return after he took over the role 
as CEO in 2015. (For more information about the 
TAG Heuer Autavia, see WatchTime's August 
2017 issue.) 

Next in line is going to be a new version of 
an even more iconic model, the square-shaped 
Monaco from 1969 - not only one of the first three 
automatic chronographs (and definitely the first 
square, water-resistant automatic chronograph), 
but most of all a watch that was worn and made 
famous by actor Steve McQueen, thanks to his 
role in the 1971 auto racing film, Le Mans. 

The latest version is bringing back the Gulf 
Oil company color scheme (like Heuer, Gulf 
sponsored a number of major-team motor rac¬ 
ing programs back then) in its most character¬ 
istic form. Gulfs initial logo consisted of a dark 
blue font and orange background, which might 
have been too low-key for team car colors so 
"powder blue and orange ;; were chosen to rep¬ 
resent the brand after 1964. The initial dark blue 
used from 1920 to 1964 can now be found on the 
sunray dial. 

The first Monaco Gulf limited edition was 
launched in 2007 with black dial; a gray version 
followed in 2009 - a previous 2005 version, cel¬ 
ebrating what would have been the 75th birth¬ 


day of Steve McQueen, didn't carry the Gulf logo. 
This year's Monaco "Gulf" is being produced as 
a special edition for the U.S. market and will be 
powered by Calibre 11 - despite its name, not a 
direct descendant of the Calibre 11 movement 
from 1969, but by bringing together a SW300 base 
caliber with a Dubois Depraz chronograph mod¬ 
ule, TAG Heuer was able to preserve the typical 
dual subdial layout of the Monaco's dial and the 
characteristic crown position at 9 o'clock. The 


The light blue and 
orange colors on the dial 
of the latest Monaco 
limited edition are 
inspired by the different 
logo versions of Gulf Oil 
- next to Heuer , one of 
the sponsors of the 
Porsche 917 that was 
driven by Steve 
McQueen in Le Mans. 


39-mm chronograph comes with a domed sap¬ 
phire crystal and a transparent casebaclcheld by 
four screws. The blue leather strap has match¬ 
ing orange stitching. Retail price is $5,900. 

The latest Monaco is, once again, reuniting 
watchmaking history, motor sports and Hollywood 
- a combination that has always proven to be com¬ 
mercially successful. And thanks to its bright 
orange color scheme, chances are it will create, 
again, quite a bit of buzz for the brand. — 
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CLOSE-UP - Bulgari Octo Ultra-Thin 


A Hint 
Of Time 

Bulgari’s new Octo Finissimo 

Automatic sets a record as the 
thinnest automatic watch 
on the market. 


by 

Roger Ruegger 

Photos by 
OK-Photography 
and the 
manufacturer 


— Less is definitely more complicated when it 
comes to designing a new watch model, espe¬ 
cially when said model is destined to set anoth¬ 
er watchmaking world record. After introduc¬ 
ing the world's thinnest tourbillon at Basel- 
world 2014 and the thinnest minute repeater in 
2016, this year, Bulgari revealed the thinnest 
self-winding watch, the Octo Finissimo Auto¬ 
matic, with an incredibly light, 5.15-mm-thin 
titanium case and a new movement with 
micro-rotor. Fortunately, we were able to get 
our hands on a pre-production model. 

The art of reduction 

The moment a product design requires reduc¬ 
tion, be it for a more efficient production process, 
a cleaner look or, as in this case, to break an 
existing record, things usually start to get a lot 
more complicated - mainly because the devel¬ 
opment team will ultimately have to devise 


something that hasn't been done before. So even 
though Bulgari has made a habit in recent years 
of breaking horological thinness records at Basel- 
world, the fact that the Italian brand now has 
launched an automatic ultra-thin version of the 
Octo most likely meant that pretty much every 
component had to be redesigned or newly 
developed (for example, the balance wheel had 
to be reduced to a smaller diameter without 
impacting the amplitude). 

Another challenge, since thinness usually 
means frailty, this might be one explanation for 
the titanium case Bulgari used. 

Time for a micro-rotor 

When it comes to mechanical, self-winding 
movements, the majority of brands prefer to use 
calibers with a central rotor, which automati¬ 
cally adds an additional level to the overall con¬ 
struction. The thinnest automatic movement 


The case and dial are 
both made of sand¬ 
blasted titanium. The 
faceted minutes and 
hour hands are 
skeletonized. 
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CLOSE-UP - Bulgari Octo Ultra-Thin 


with a central rotor currently in production is 
the 1120 used by Vacheron Constantin (with¬ 
out date and seconds hand), measuring an 
impressive 2.45 mm in height. 

So, a comparatively less complicated solu¬ 
tion would be, therefore, to either opt for a man¬ 
ual-wind movement or go with a peripheral rotor 
or an integrated micro-rotor construction 
instead, especially if you already have an ultra- 
thin manual-wind movement in your collection 
and want to set a new world record for an auto¬ 
matic movement. And since the Piaget Altiplano 
900P already took the record for the thinnest 
mechanical watch in 2013 with a 2.0-mm-thin 
hand-wound movement, Bulgari more or less 
had to go for a self-winding and, from a wearer's 
point-of-view, more convenient, automatic ver¬ 
sion with micro-rotor, given the small winding 
crowns you usually find on ultra-thin watches. 

Micro-rotor or “planetary" movements 
were introduced in the '50s and '60s by Biiren, 
Universal Geneve, and also Piaget, which had 
introduced the 2.3-mm-thin Caliber 12P in 1959. 
One of the many challenges when working with 
a micro-rotor is that the smaller diameter of the 
rotor affects the winding efficiency, which 
requires a more complex bi-directional wind¬ 
ing system along with a heavier rotor. 

Bulgari's new in-house movement, Caliber 
BVL 138 Finissimo, features a Pt950 platinum 
micro-rotor for increased winding efficiency and 
measures only 2.23 mm. It is, in fact, the thinnest 
self-winding movement in production. It is only 
0.23 mm thicker than the manual-wind P900 
from Piaget (which uses the case as the main- 
plate) and 0.22 thinner than the more conven¬ 
tional automatic 1120 currently used by 
Vacheron Constantin. 

The BVL 138 beats at a frequency of 21,600 
vph. The movement measures 36.6 mm in 
diameter and stores a power reserve of approx¬ 
imately 60 hours when fully wound. It is deco¬ 
rated by hand with traditional haute horlogerie 
finishes, including cotes de Geneve, chamfered 
edges on the bridges, and circular graining on 
the mainplate. Bulgari also claims the thinnest 
(anti-shock) Kif/Incabloc systems ever devel¬ 
oped for its Finissimo range. 

In short, with the new BVL 138, Bulgari has 
managed to squeeze an automatic movement 
with similar dimensions as its manual-wind 
counterpart, the BVL 128, into a 40-mm-large, 
5.15-mm-thin case. 

What also sets this model apart is that the 
Octo Finissimo Automatic comes with the Octo 
collection's distinctive faceted case; in this 
instance in sandblasted titanium, creating an 
extremely contemporary look and a watch that 
almost cannot be felt when worn on the wrist 


The Octo 
Finissimo 
Automatic is 
definitely not 
the conservative, 
classic design 
you would 
expect when 
talking about 
ultra-thin 
watches. 


(weighing less than 50 grams with the leather 
strap and around 80 grams on the titanium 
bracelet). 

Contemporary elegance 

The multi-faceted Octo case was first introduced 
as part of the Bulgari range in 2012 and has 
quickly become an immediately recognizable, 
and some would say polarizing, contemporary 
watch design. Its iconic double bezel combines 
the simplicity of a circle with the faceted struc¬ 
ture of an octagon. 

The Octo Finissimo Automatic's case is 
made of sandblasted, and therefore, slightly 
grainy, titanium and measures 40 mm in diam¬ 
eter. The titanium crown is topped with a black 
ceramic insert. Even the dial is made of titan¬ 
ium and features black, non-luminous hour 
markers and skeletonized hands; a small sec¬ 
onds subdial can be found at the 7 o'clock 
position. The case is water resistant to 30 
meters despite its ultra-thin profile, making it 
suitable for warmer temperatures and increased 
humidity. 

Even though we expected the (of course, 
small) crown to be difficult to operate, the sharp- 
edged design made it surprisingly easy to pull 
out and set the hands. 

The Octo Finissimo Automatic is definitely 
not the conservative, classic design you would 
expect when talking about ultra-thin watches. 
Nevertheless, the Octo Finissimo Automatic, 
especially when worn on the matte black leather 
strap, manages to be elegant in a very contem¬ 
porary way, despite its almost high-tech look. 
On the bracelet, it easily works with a more 
casual outfit, which probably makes it one of 
the most modern looking and versatile ultra- 
thin watches available. 

In other words, the Octo Finissimo Auto¬ 
matic breaks with tradition, and if you think that 
an elegant, thin watch in this price category 
needs to be manual-wind, made of precious 
metal, and, most of all, comes with a traditional 
design, the Octo Finissimo Automatic is defi¬ 
nitely not the right watch for you (the same goes 
for the thinnest minute repeater in 2016 with 
titanium case). If, however, you agree with us 
that a newly launched watch model can also 
come with a contemporary, modern design and 
materials, the Octo Finissimo Auto is an 
incredible watch that can almost not be felt when 
worn, but undoubtedly has a lot of visual wrist 
presence. 

Given the renowned design, feel and con¬ 
struction of Bulgari's bracelets, we recommend 
choosing the titanium bracelet option first, and 
then selecting the matte strap for an accentu¬ 
ated, slightly more elegant look. — 
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CLOSE-UP - Bulgari Octo Ultra-Thin 




Top: The in-house BVL 
138 Finissimo caliber is 
wound by a platinum 
micro-rotor and offers a 
60-hour power reserve. 

Above: The titanium 
crown is topped with a 
black ceramic insert. 

Above right: Bulgari also 
offers an engraving 
option. Shown here, a 
signature on the case. 

Right: Faceted lugs and 
a height of just 5.15 mm 



SPECS 

Bulgari 

Bulgari Octo Finissimo 
Automatic 

Manufacturer: 

Bulgari Horlogerie SA, Manufacture 
de Haute Horlogerie, Rue de 
Monruz 34, 2000 Neuchatel, 
Switzerland - www.bulgari.com 

Reference number: 

102711 

Functions: 

Hours, minutes, seconds 
(at 7 o’clock) 

Movement: 

Self-winding mechanical Caliber 
BVL 138 Finissimo, 21,600 vph, 
26jewels, 60-hour power reserve, 
diameter = 36.60 mm, height = 

2.26 mm 

Case: 

Sandblasted titanium, water 
resistant to 30 m 

Strap and clasp: 

Titanium bracelet or black alligator 
leather strap with folding clasp or 
pin buckle in titanium 

Dimensions: 

Diameter = 40 mm, height = 

5.15 mm 

Price: 

$12,800 

in titanium with leather strap; 

$13,900 

on a bracelet 
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King of the Sky 

by 

Martina Richter 

Photos by 
OK-Photography 


While the Air-King refers to the historical links between 
Rolex and aviation, this new model makes a modern 
statement with a 40 -mm case, boldly styled dial, 
and Rolex’s own “Superlative Chronometer” certification. 
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CLOSE UP ~ Rolex Oyster Perpetual Air-King 


spend their own money to buy Rolex watches to wear in-flight. When 
Rolex founder Hans Wilsdorf heard about this, he dedicated a line of 
watches exclusively to the British pilots. The italicized lettering used for 
the name “Air-King” was specially created for the dials of this series in 
the 1950s. 



The smooth bezel is 
high-gloss polished, as 
are the white gold 
appliques on the matte 
black dial. 


— Take the silhouette of the Milgauss, add a touch of the Explorer, a golden 
crown-shaped logo on the dial, a few dashes of Rolex green, and the 
model's name printed in italics across its face and presto! That's how the 
new Air-King appeared, in all its sleek and alluring glory, at its premiere 
in 2016. Its exterior shows none of the grand history and interesting 
anecdotes that accompany this watch and make it one of Rolex's most 
popular models. Newcomers to the brand frequently choose this watch 
as their very first Rolex - not only because of its comparatively low price. 

Rolex's historical literature recalls the pioneering English airman 
Charles Douglas Barnard who took part in record-breaking flights and air 
races in the 1920s and '30s, during the golden age of aviation. Because of 
the Oyster's unusual qualities, Barnard hailed it as superbly suited for 
pilots - and he promised to wear it on all of his future long-haul flights. 
Another piece of history involves the pilots in Britain's Royal Air Force: 
These flyers were so enthusiastic about their watertight Oyster timepieces 
that they chose to leave their officially issued watches on the ground and 


While the Air-King has appeared in many variations over the years, col¬ 
lectors are especially keen to own the versions that are associated with 
unique anecdotes. For example, Pan American Airways gave Air-King 
models to its veteran pilots as retirement gifts, and now these watches are 
avidly sought on the collectors' market. The Air-King Date with date dis¬ 
play, which was produced in the 1950s and '60s, is also a rare, unusual 
and eagerly coveted item. Although it was originally made for pilots, the 
Air-King steadily gained popularity outside the cockpit, giving Rolex good 
reason to re-release it. Originally 34 mm in diameter, Rolex's modern ver¬ 
sion has a 40-mm stainless-steel case. 

Rolex fans are familiar with the case's styling from the Milgauss. The 
distinctive middle piece is formed from a solid block of 904L stainless 
steel, which is highly resistant to corrosion. And the massive, three-row, 
Oyster bracelet is made from the same steel alloy. A smooth, polished 
bezel tops the case and surrounds the sapphire crystal. The case is 
securely sealed using a simple, fluted, screwed back that cannot be opened 
without a special tool. The Oyster case, which shares its name with the 
similarly watertight mollusk, resists water pressure to a depth of 100 
meters. 

The hermetic seal also relies on a patented, double insulation sys¬ 
tem for the Twinloclc crown. Rolex makes this special insulation visible 
on the winding crown. The code depends on the case material: If the watch 
has a stainless-steel case, as does our test model, then there's a stroke 
underneath Rolex's eye-catching, embossed logo; if the case is made of 
gold, two dots are stamped there; and if the watch has a platinum case, 
only a single dot is used. The Air-King is also equipped with a soft-iron 
inner case that enhances the movement's resistance to magnetic fields. 
The same inner case protects the Milgauss, which is so named because it 
remains unaffected by magnetic fields up to one million milligauss, i.e., 1,000 
gauss or 80,000 A/m. The Air-King has the same degree of protection. 

Especially strong resistance to magnetic fields is also achieved through 
innovations in Caliber 3131, which was encased inside the Milgauss 
before it found its way into the Air-King. This caliber is equipped with a 
hairspring made from Rolex's patented blue Parachrom. This alloy, which 
consists of niobium and zirconium in combination with oxygen, isn't only 
resistant to magnetic fields, but also remains very stable when it encounters 
temperature fluctuations and mechanical shocks. 

The presence of the blue Parachrom hairspring, which ends in Rolex's 
special terminal curvature, often leads aficionados to overlook the fact 
that the balance also plays an important role in the precision of the rate. 
The balance that Rolex developed is made of Glucydur, a copper-beryl¬ 
lium alloy with paramagnetic properties and a low coefficient of thermal 
expansion. 

Four Microstella nuts can be turned to finely adjust the balance. 
Compared to a conventional screw balance, this system also allows the 
oscillator to undergo fine tuning after it has been installed in the move¬ 
ment. Thanks to their star shape, these tiny nuts can be grasped and 
adjusted in every position. 

Automatic Caliber 3131 is a modernized version of Caliber 3130, 
which, in turn, traces its ancestry to Caliber 3135. Along with the blue 
Parachrom hairspring, its roster of equipment also includes an escape¬ 
ment with a paramagnetic escape wheel. An ultraviolet LIGA method is 
used to fabricate this component from a nickel-phosphor alloy. 
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CLOSE UP ~ Rolex Oyster Perpetual Air-King 



PERPETUAL 

AIR-KING 

This model’s design reflects Rolex’s 
distinctive stylistic elements, along with 
details that traditionally distinguish the look 
of classical pilots’ watches. Despite its 
historical allusions, the Air-King is very 
much up to date, with Caliber 3131 inside its 
40-mm case. 











CLOSE UP ~ Rolex Oyster Perpetual Air-King 




The Air-King measures 
no less than 39.64 mm 
in diameter and 
13.12 mm in height. 


Caliber 3131 embodies 
state-of-the-art 
Rolex technology. 


In 2015, Rolex redefined the standards of precision for its “Superlative 
Chronometers/' a distinction that was also earned by our test watch with 
Caliber 3131 after it passed rigorous tests conducted according to Rolex's 
own criteria in laboratories on the brand's premises. Unlike COSC test¬ 
ing, Rolex examines finished and completely assembled watches, which 
are required to perform above the standards that would earn them the 
official Swiss chronometer certification. After its caliber has been encased, 
the rate of a watch that will ultimately qualify as a Superlative Chronome¬ 
ter must not deviate from perfect timekeeping by more than approxi¬ 
mately 2 seconds per day. Our timing machine confirmed just how 
ambitious these goals truly are. Although our particular specimen of the 
Air-King didn't remain entirely within the narrow range stipulated by 
Rolex, it nonetheless kept time with well-balanced, chronometer-worthy 
accuracy in every position. Our test watch performed within the permit¬ 
ted tolerance of 2 seconds on the wrist. This empirical performance isn't 
only significant for us, but also extremely important to Rolex, which guar¬ 
antees that the watch will uphold, in daily wear on the wrist, the strict 
standards expected of a Superlative Chronometer. The brand's interna¬ 
tional warranty is valid for a period of five years. Unfortunately, we weren't 
able to keep our borrowed Air-King quite that long. 

Unlike Caliber 3135, Caliber 3131 has no date mechanism and there¬ 
fore supports no date display. Some connoisseurs might lament its 
absence on the watch's dial. And while we're speaking of its face, the Air- 
King's dial forms a stylistic bridge to Rolex's aviation tradition. With its 
bold contrasts, luminous elements and characteristic triangle at 12 
o'clock, the Air-King's dial references the design of classical pilots' watches. 
The thoroughgoing minutes circle is marked with Arabic numerals at 5- 
minute increments. This scale, however, is interrupted by applied hour 
numerals made of white gold at the 3, 6 and 9 o'clock positions. These 
three numbers are found on the dials of some historical models and are 
also present on the contemporary Explorer where they collaborate with 
bold hour indexes. 

The Air-King’s trio of hands is adapted from sporty Rolex models, e.g., 
the Explorer, the GMT-Master or the Submariner, but isn't found on his¬ 
torical Air-King models. Chromalight fillings glow in the dark with a hand¬ 
some light blue shine. The orientation triangle at 12 o'clock gleams in this 
same hue on the otherwise matte black dial. Only by referring to the gleam¬ 
ing triangle can the watch's wearer read the time in the dark. In daylight, 
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CLOSE UP ~ Rolex Oyster Perpetual Air-King 



The watch has an Oysterclasp folding clasp with 
a separate part for opening, a built-in extension, 
and a screwed bracelet 



The triangle at the 12 
provides orientation on 
the dial and assures 
instant legibility in 
the dark. 


the bright yellow crown-shaped logo, along with the green accents pro¬ 
vided by the seconds hand and the brand's name, add unique features 
that complement the distinctive lettering spelling out the “Air-King" name. 

Connoisseurs will recall seeing the Oyster bracelet with its folding 
Oysterclasp on other Rolex models. “Oysterclasp" means that the upper 
part of the closure is divided, and this division makes it look very much 
like a safety bow. The locking hook is released from the lower part of the 
clasp when the smaller, front part is lifted. The short lever makes open¬ 
ing the clasp very easy and secure. The other end of the upper part of the 
clasp hosts the Easylinlc extension, which can be folded out to add 5 mm 
to the bracelet's length. In its lengthened state, the hinged mechanism is 
cleverly hidden inside the folding clasp. Several of the massive links in 
the bracelet are screwed toward the clasp. All elements are satin finished 
and are polished only along their sides, which nicely matches the look of 
the polished sides of the case. 

Embodying a harmonious synthesis of stylistic elements associated 
with Rolex and encasing a modern, state-of-the-art movement, the new 
Air-King does much more than merely evoke echoes of the past. Just the 
opposite: Priced at $6,200, this model may not be a bargain, but it does 
serve as a relatively affordable entree into the Rolex world. And it's also 
an attractive option to compare with some of the models available from 
other watch brands. 


SPECS 

Rolex 

Oyster Perpetual Air-King 

Manufacturer: 

Rolex SA, Rue Franpois-Dussaud 
3-7,1211 Geneva 26, Switzerland 

Reference number: 

116900 

Functions: 

Hours, minutes, central seconds, 
enhanced protection against 
magnetism thanks to soft iron 
inner case 

Movement: 

Rolex 3131 based on Rolex 3130, 
automatic, certified “Superlative 
Chronometer,” 28,800 vph, 
48-hour power reserve, Glucydur 
balance with variable moment of 
inertia, Parachrom blue hairspring 
with Rolex terminal curve, fine 
adjustment via four gold Microstella 
nuts, Kif shock absorption, 31 jewels, 
diameter = 28.5 mm, height = 

5.37 mm 

Case: 

904L stainless steel, sapphire 
crystal above the dial, water 
resistant to 100 m 

Bracelet and clasp: 

904L solid stainless-steel Oyster 
bracelet, Oysterclasp folding clasp 
with Easylink extension (5 mm) on 
one side 

Rate results: 

Deviation in seconds per 24 hours 
(Fully wound / after 24 hours) 

Dial up_+1.0 / +2.7 

Dial down_+3.0 / +4.5 

Crown up_+0.3/ +0.9 

Crown down_+4.2 / +3.6 

Crown left_+5.9 / +5.4 

Greatest deviation_5.6 / 4.5 

Average deviation_+2.9 / +3.4 

Average amplitude: 

Flat positions_299° / 255° 

Hanging positions_272° / 232° 

Dimensions: 

Diameter = 39.64 mm, height = 
13.12 mm, weight = 158.5 g 

Price: 

$ 6,200 
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EXPERIENCE HAUTE HORLOGERIE 

in Switzerland - WatdiTime 

AN EXTRAORDINARY WATCHMAKING JOURNEY 

SUNDAY, APRIL 22 - SATURDAY, APRIL 28, 2018 



WatchTime’s Package 
Includes: 

> All manufacture visits and watchmaking 
exercises. 

> VIP transport to all watch brand locations 
and hotels. 

> Breakfast, lunch and dinner with 
beverages. 

> A WatchTime editor as your tour guide. 

> Six nights in upscale hotels. 

> Pick up and drop off at Geneva Airport. 


Planned Visits Include: 


> Vacheron 
Constantin 

> Patek Philippe 

> Blancpain 

> Hublot 


> Jaeger- 
LeCoultre 

> Ulysse Nardin 

> Tag Heuer 

> Girard- 
Perregaux 


VISIT SWITZERLAND AND SOME OF THE MOST FASCINATING - 

BRANDS IN THE WATCHMAKING WORLD WITH WATCHTIME AS YOUR GUIDE. 

We will provide access to haute horlogerie facilities that only a select few collectors have seen in person. WatchTime will open the guarded manufacture 
gates as you join us for this unique opportunity to meet the brands, see their watchmakers in action, and enjoy in-depth conversations with brand 
representatives and WatchTime’s expert staff, while experiencing Swiss watchmaking on this unique tour. 


You will visit up to eight brands in the French-speaking part of Switzerland, with visits scheduled Monday through Friday in Geneva, Nyon, Le Brassus, 
and La Chaux-de-Fonds, the premier watchmaking spots in the world. You will see how watchmakers assemble new movements, observe how watches 
are designed, attend watchmaking workshops and engage in live sessions in which you will become a watchmaker yourself. Come with us and 
experience what makes traditional Swiss watchmaking so remarkable. 


SPACE IS LIMITED. EARLY RESERVATION IS ENCOURAGED. 

Total price: $5,900 per person. Deposit of $500 is required to reserve your spot. Full balance is due by February 1,2018. 

FOR MORE INFORMATION, CONTACT: STEVE BROWN | SBROWN@WATCHTIME.COM | +1 (646) 742 0740 








TEST ~ Omega Seamaster Planet Ocean 600M 


FOR 

DIVERS WITH 
WANDERLUST 

The updated Omega Seamaster Planet Ocean 

is a professional divers' watch with 600 -meter 

water resistance, a helium-release valve, 

and colors that match the hues of 

exotic destinations. 


by 

Jens Koch 

Photos by 
OK-Photography 


70 

WATCHTIME OCTOBER 2017 










TEST ~ Omega Seamaster Planet Ocean 600M 
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TEST ~ Omega Seamaster Planet Ocean 600M 


— The Seamaster Planet Ocean 600M is one of 

Omega's most versatile dive watches: It offers 
more than enough leeway for safety thanks to a 
water resistance of 600 meters and it even has a 
manual helium-release valve, should you ever 
find yourself in a diving bell. Compared to the 
larger Seamaster Ploprof, a professional dive 
watch that is water resistant to 1,200 meters, the 
Planet Ocean range offers a more traditional, 
slightly retro-inspired overall look, which makes it 
as suitable above the surface as below. But there 
is, of course, also the Seamaster Diver 300 with a 
slightly thinner case and a reduced water resist¬ 
ance of300 meters that predates the Planet Ocean 
collection, as well as the Seamaster 300 Master 
Co-Axial introduced in 2014 and the Seamaster 
300 from the 2017 trilogy edition - these two mod¬ 
els offer an even more traditional look, but no 
helium-release valve. 

Omega launched the Seamaster Planet 
Ocean 600M collection in 2005 and gave it a 
facelift in 2016. For the relaunch, the Bienne- 
based factory reduced the size of the case, brought 
the movement's technology to state of the art, 
and changed the color scheme. The black and 


OMEGA 

Based in Bienne, Switzerland, 
this brand is associated with 
many famous wearers, e.g., 
Apollo astronauts, James Bond, 
and George Clooney. More 
importantly, and unlike any other 
brand, Omega has achieved the 
twofold feat of preserving 
affordable pricing while offering 
technically sensible innovations 
throughout almost its entire 
collection. For example, co-axial 
escapements and silicon hair¬ 
springs improve the accuracy of 
the rate and new materials provide 
outstanding protection against 
magnetism without hiding the 
movement inside an opaque iron 
inner case. 


SPECS 

Omega 

Seamaster Planet Ocean 
600M Omega Co-Axial 
Master Chronometer 43.5 MM 

Manufacturer: 

Omega S.A., Stampflistrasse 96, 
2504 Bienne, Switzerland 

Reference number: 

215.32.44.21.01.001 

Functions: 

Hours, minutes, seconds, date 

Movement: 

Manufacture Caliber 8900, auto¬ 
matic, 25,200 vph, certified by 
COSC and METAS, protected 
against magnetic fields, 39 jewels, 
stop-seconds function, two barrels, 
fine adjustment via weights on the 
balance, co-axial escapement, 
60-hour power reserve, diameter = 
30 mm; height = 5.5 mm 

Case: 

Stainless steel with domed sapphire 
crystal that has nonreflective treat¬ 
ment on both sides, screwed crown, 
fully threaded screw-in back with 
sapphire window, water resistant to 
600 m 

Strap and clasp: 

Rubber with secure folding clasp 
made of stainless steel 

Rate results: 

Deviation in seconds per 24 hours 


Dial up_+3 

Dial down_+2 

Crown up_+4 

Crown down _+1 

Crown left_+3 

Crown right_+1 

Greatest deviation _3 

Average deviation _+2.3 

Average amplitude: 

Flat positions _281° 

Hanging positions_248° 

Dimensions: 


Diameter = 43.5 mm, 
height = 16 mm, weight = 134 g 

Price: 

$ 6,450 
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TEST ~ Omega Seamaster Planet Ocean 600M 



Handsome, technically 
sophisticated manufacture 
Caliber 8900 is protected 
against magnetic fields 
yet visible through a 
sapphire window in the 
back of the case. 
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TEST ~ Omega Seamaster Planet Ocean 600M 


orange watch that we tested is the brand's most 
brightly colored model. Especially eye-catching 
details are the orange elements on the dive-time 
scale, orange numerals on the dial, and the 
orange and black mbber strap with colored stitch¬ 
ing. Omega also offers black and blue variations 
that have subtler orange accents. 

While photos don't reproduce the shine as clearly 
as seeing the watch in real life, the Planet Ocean's 
polished ceramic dial and bezel gleam like the 
ocean's surface when the sun is low over the hori¬ 
zon. And the applied indexes, hands and polished 
surfaces on the case likewise sparkle beautifully. 
Together with the color scheme, the resulting 
impression looks less like a tool watch and more 
like a fashionably chic watch inspired by divers'- 
watch styling - a snazzy timepiece you can wear 
while sipping a cocktail at a beachside bar. 

The glossy elements only slightly detract from 
the watch's legibility. The time can be read at a 
glance under daylight conditions, and at night the 
Planet Ocean's bright luminosity competes with 
the glow of the moon and the stars. The luminous 
colors are chosen to accentuate the dive time: The 
minutes hand and the index on the rotatable bezel 
glow with a green shine, while the remaining 
luminous material radiates a blue hue. 

Divers will be glad to know that the bezel has 
nonslip fluting, can be operated while wearing 
gloves, and offers a welcome degree of resistance 
to repositioning, which makes unintentional 
resetting unlikely. 

The helium-release valve has a crown with 
which it is additionally screwed, which is usual 
for Omega. A helium valve is really only needed 
by professional divers who work at extreme depths 
and must therefore spend time decompressing 
inside a pressurized chamber, where they breathe 
a mixture of helium and oxygen. The crystal of a 
watch without a helium-release valve could leap 
off the watch inside such a chamber because gas 
that had previously entered the timepiece's case 
wouldn't be able to escape. 

Unlike the helium-release valve, protection against 
magnetic fields is a welcome feature for everyone 
who wears this watch. The usual method of pro¬ 
tecting a caliber from magnetic fields relies on an 
inner case made of soft iron. This shields the move¬ 
ment from view inside an opaque metal container, 
but it can't protect the caliber if the magnetism is 
more intense than 1,000 gauss or 80,000 A/m. Our 
test watch, by contrast, can cope with magnetism 
at least 15 times as strong: to 15,000 gauss or 1.2 
million A/m. This means that the watch is also 
protected from the strongest magnetic fields pro¬ 
duced by magnetic resonance scanners. In daily 
life, magnetic fields emanate from loudspeakers, 


headphones, electric motors and many other 
devices. As time goes by, watches without pro¬ 
tection against magnetic fields may often run 
very imprecisely. 

To keep the movement visible, instead of an 
inner iron case, Omega uses antimagnetic mate¬ 
rials in the caliber per se. The hairspring, for 
example, is made of silicon, and the balance is 
fabricated from titanium. The plates, bridges and 
wheels are crafted from the usual material, brass, 
because this copper alloy doesn't react to mag¬ 
netism. The shafts and pivots are made of Niva- 
gauss, an alloy that was specially developed for 
this purpose by the Nivarox company, which 
belongs to the Swatch Group. In the co-axial 
escapement, steel plates are replaced with anti¬ 
magnetic ones. And the spring for shock absorp¬ 
tion is made from an amorphous material. 

Except for these details, Caliber 8900 in our 
test watch is essentially the same as Caliber 8500, 
which debuted in 2007 and has performed with 
flying colors in earlier tests. Omega developed this 
caliber around the improved version of the 
co-axial escapement. With two barrels and a 60- 
hour power reserve, it runs for a long period of 
time and provides good preconditions for preci¬ 
sion. The freely "breathing" hairspring and fine 
adjustment via weight screws also contribute to 
an accurate rate and exact fine adjustment. The 
balance bridge and the height of the construction 
enhance the robustness. The unconventional dec¬ 
orations are attractive, too: The screws are black¬ 
ened, the engraved lettering is filled with red lac¬ 
quer, and the wavy spiral pattern makes the rotor 
look a bit like a whirling turbine. 

Another special feature is the hour hand, 
which can be reset in hourly increments by 
unscrewing the easy-to-grasp crown, pulling it 
out to its first setting position, and then turning 
it, which moves the hour hand, but leaves the 


Caliber 8900 is 
protected from 
the strongest 
magnetic fields. 


SCORES 


Omega 

Seamaster Planet Ocean 
600M Omega Co-Axial 
Master Chronometer 43.5 MM 

Strap and clasp (max. 10 points): 

The rubber strap suits the watch 
perfectly. The folding clasp with 
safety push-pieces is practical, but 
it’s so tall that it tends to snag. 9 

Operation (5): 

The bezel is easy to grasp and clicks 
tidily into place. Resetting the 
hour hand in one-hour increments 
is also a practical feature. 5 

Case (10): 

The surfaces are neatly satin finished 
and polished. The ceramic bezel 
with rubber inlays and liquid-metal 
numerals looks really cool. 9 

Design (15): 

Colors, shine and functional 
elements combine to create a 
thirst-quenching, timekeeping 
cocktail. 14 

Legibility (5): 

Readily legible under all lighting 
conditions, with the sole exception 
of the reflective dial 4 


Wearing comfort (10): 

Despite its height, this model fits 
well on the wrist thanks to its 
supple rubber strap. 9 

Movement (20): 

The manufacture caliber convinced 
us with its co-axial escapement, 
freely “breathing” silicon hair¬ 
spring, and extreme protection 
against magnetic fields. 19 

Rate results (10): 

Only minor deviations among the 
several positions and a very small 
gain 10 

Overall value (15): 

Considering all that’s offered here, 

the price is very reasonable. 14 


Total: 



POINTS 
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TEST ~ Omega Seamaster Planet Ocean 600M 



Colors, reflective 
surfaces and functional 
elements produce an 
exciting mix for the 
Planet Ocean . 


minutes and seconds hands unaffected by man¬ 
ual resetting. This is a convenient feature for the 
"spring forward" and "fall back" of daylight sav¬ 
ing time or when traveling to another time zone. 
Further withdrawing the crown to its second set¬ 
ting position stops the seconds hand and allows 
the hours and minutes to be set in the usual 
manner. 

Manual adjustment is rarely needed. On the 
wrist, our Seamaster Planet Ocean gained a mere 
3 seconds per day. These good rate results were 
reaffirmed by our timing machine, which found 
that the daily gains in the various positions clus¬ 
tered in a narrow range from +1 to +4 seconds, 
while the average daily deviation totaled just 
+2.3 seconds. 

The movement is certified as a chronome¬ 
ter by COSC, which tests it outside its case, and 
by METAS (Switzerland's Federal Office of 
Metrology), which tests the encased caliber. The 
latter institution not only scrutinizes the accu¬ 
racy of the rate, but also examines numerous 
other parameters such as the power reserve, the 


A convenient feature: The 
hour hand can be reset in 
hourly increments. 


water tightness of the watch, and its resistance 
to magnetic fields. 

And, as a welcome change of pace, we also 
have something positive to report about the 
price: $6,450 is a very fair price to ask for such a 
high-quality timepiece. Less costly divers' 
watches with manufacture movements are avail¬ 
able, but none of them can rival this watch's 
technology and craftsmanship. 


Omega has succeeded in making a watch 
that can be used underwater during daylight 
hours and looks equally chic in the evening 
while sipping a craft beer or a signature cock¬ 
tail. Above all, this watch proves its worth and 
practical advantages in daily life thanks to its 
long power reserve, its highly accurate rate, 
and its innovative protection against mag¬ 
netic fields. — 
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— The Swatch Sistem51 Irony raised eyebrows 
when it debuted toward the end of 2016. Com¬ 
ments posted in forums welcomed long-awaited, 
innovative, automatic Caliber ETA ClO.lllina 
stainless-steel case. Fully automated fabrica¬ 
tion and automatic fine adjustment, along with 
a mere 51 components, make this caliber 
unusual. Swatch is well known for brightly col¬ 
ored quartz watches with plastic cases. The 
new automatic movement was encased in 
plastic in 2016. Watch fans weren't enthusiastic 
about this, but the price was temptingly low 
(around $150). Swatch continues affordable 
pricing for the Sistem51 Irony line. Our test 
watch, the Tux, is one of the most expensive 
models in the line at $235. 


The selection of such timekeepers is fairly 
small. If you're looking for a steel watch with an 
in-house movement for less than $400, you'll 
end up at Seiko. This Japanese manufacturer 
offers watches in all price classes and has ample 
expertise in making mechanical and quartz 
watches, as well as radio-controlled timepieces 
and watches with solar or kinetic power sources. 
Our test model, the SRP772K1, sells for $375, at 
the high end of our defined price category. Pop¬ 
ular fashion brands offer quartz watches in the 
$200 to $400 price range: These timekeepers 
score points with customers primarily because 
of a brand's image and their designs, which 
always incorporate the latest trends. Gold-plated 
watches, for example, are currently in vogue. 
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Swatch and Seiko cater to this taste with 
the models profiled in this test. Seiko has cho¬ 
sen a very classical design for its SRP772K1. Rose- 
gold plating completely covers the stainless- 
steel case, which is polished to a high-gloss 
sheen. Only the upper surfaces of the lugs are 
satin finished. The silver-colored dial has an 
undulating relief, blued feuille hands and Roman 
numerals. The minutes scale is positioned on a 
lower, shiny ring. A small date window is located 
at 3 o'clock. The dial and the case look well crafted 
and make a high-quality impression. The inex¬ 
pensive price isn't immediately obvious, 
although Seiko hasn't given this model a new 
face. Its design elements are stereotypical. 

Swatch is more successful with the styling 
of its Sistem51 Irony Tux. When we look at its 
dial, we don't get the feeling that we've seen all 
this somewhere before. The wavy pattern on the 
dial is simpler than the pattern on the Seiko; this 
simplicity makes the Swatch's dial look less busy 
and more modern. The face is complemented 
by well-matching trapezoidal indexes for the 
hours and a minutes scale along the flange. It 
isn't clear why the indexes are filled with lumi¬ 
nous material: The hands don't glow in the dark, 
so the time is legible only in good ambient light¬ 
ing. Speaking of hands: We weren't impressed 
by their styling or workmanship. They're sim¬ 
ply stamped and have undergone no further pro¬ 
cessing, which leaves them looking one¬ 
dimensional and flat. The shape of the case also 
looks a bit too simple: The lugs barely protrude 
from the polished body of the case, which has 
no facets or steps. This design makes the Swatch 
look bulkier on the wrist than the Seiko, although 
the two cases are, in fact, equal in diameter 
(42 mm). 

The Tux derives its elegance mainly from 
the rose-gold-colored PVD coating on its bezel 
and on a few of the intermediate links in its stain¬ 
less-steel bracelet. Incidentally, with a bit of dex¬ 
terity, the wearer can shorten this bracelet to 
precisely the right length for his wrist. The indi¬ 
vidual segments of the bracelet are pinned. 
Arrows on the back of the bracelet show in which 
direction to slide them when you want to alter 
the length of the band. The double folding clasp 
also has a user-friendly extension mechanism. 
We needed to exert quite a lot of force to oper¬ 
ate it, and this situation persisted throughout 
our test. A strong tug is required to fully open 
the clasp. The wearer of the Seiko SRP772K1 has 
an easier task with the simple pin buckle on the 
leather strap. 

When these watches are taken off the wrist, their 
transparent backs offer views of their move¬ 
ments. Seiko's case hosts self-winding manu- 


SEIKO SRP772K1 


With rose-gold plating on the case, an elegant leather strap and a 
classically designed dial, Seiko creates an automatic watch that looks 
more expensive than it actually is. 



facture Caliber 4R35. This movement has no 
elaborate decorative patterns, but each com¬ 
ponent is meticulously processed and the 
bridges boast neatly crafted satin finishing. The 
Tux's transparent plastic back doesn't reveal 
very much of the movement. This is because of 
the large flat bridges: They're made of ARCAP 
(a copper-nickel-zinc alloy that's non-magnetic 
and immune to temperature changes), and 
printed with a checkerboard pattern. Only the 
barrel, the balance and two wheels are readily 
visible. 


For the dial, Seiko relies 
on classical stylistic 
elements such as Roman 
numerals and blued 
hands. 

Opposite page: 

The Swatch’s rose- 
gold-colored bezel 
and bracelet elements 
harmonize with the gold- 
colored accents on the 
dial. 
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A mechanical watch priced between $200 
and $400 naturally involves some compromises 
regarding appearance and wearing comfort. As 
far as the styling of these models is concerned, 
personal taste is the decisive factor. It's worth 
taking a closer look at the inner workings. 

The ETA Cl0.111 is fabricated entirely on 
an assembly line. Even the fine adjustment is 
performed by a laser rather than by a watch¬ 
maker. This sparks skepticism among fans of 
mechanical timepieces: How accurate could 
such a movement possibly be? Swatch guaran¬ 


tees that its Sistem51 won't lose more than 5 or 
gain more than 15 seconds per day. Our timing 
machine showed a loss of 4.2 seconds per day 
for our fully wound Tux. It kept time much more 
accurately on the wrist, where it lost an average 
of only 0.37 seconds per day. 

But this statistic should be used with cau¬ 
tion, since the ETA caliber has no stop-seconds 
function. To-the-second time setting is there¬ 
fore not possible. Even if the owner resorts to 
the familiar trick of turning the crown in the 
opposite direction the movement's running, 


SPECS 

Swatch 

Sistem51 Irony Tux 

Manufacturer: 

The Swatch Group Ltd., 
Seevorstadt 6, 2501 Bienne, 
Switzerland 

Reference number: 

YIS405G 

Functions: 

Hours, minutes, seconds, date 



The automated inner workings of the Swatch receive a suitably styled 
stainless-steel case. Rose-gold-colored coatings and a linked bracelet guarantee 
an elegant appearance. 


Movement: 

ETA CIO.Ill, automatic, 21,600 
vph, 90-hour power reserve, gold- 
plated brass balance, Nivarox hair¬ 
spring, Nivachoc shock absorption, 
19 jewels, diameter = 30.0 mm, 
height = 4.80 mm 

Case: 

Stainless steel with PVD-coated 
bezel, plastic crystal, transparent 
caseback, water resistant to 30 m 

Bracelet and clasp: 

Stainless steel with double folding 


clasp 


Rate results: 


Deviation in seconds 

per 24 hours 

(Fully wound / after 24 

hours) 

Dial up 

-7.4 / +2.0 

Dial down 

-3.5/+1.3 

Crown up 

-8.1 / +0.7 

Crown down 

-0.9 / +2.5 

Crown left 

-1.3 / +4.8 

Greatest deviation 

7.2/4.1 

Average deviation 

-4.2 / +2.3 

Average amplitude: 


Flat positions 

314°/279° 


Hanging positions_ 272° / 232° 

Dimensions: 

Diameter = 42.0 mm, 

height = 13.8 mm, weight = 139.0 g 

Variations: 

With various dials and straps 
($195 to $235) 

Price: 

$235 
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he'll still find it difficult to halt the seconds hand 
at the full-minute mark. Furthermore, the hands 
on the Sistem51 Irony Tux have so much play, 
they can't be prevented from shifting slightly 
when the pulled-out crown is pressed back into 
the case. 

Setting the time on the Seiko is more con¬ 
venient. Caliber 4R35 has a stop-seconds func¬ 
tion. The crown can be readily withdrawn into 
the desired settings. And the hands are easily 
brought into the correct positions for accurate 
time setting. However, the rate results are poorer 
than those posted by the Swatch: When fully 
wound and measured on our timing machine, 
the Seiko gained 6.8 seconds per day; on the 
wrist, the average daily gain increased to 10 sec¬ 
onds. Nonetheless, the SRP772K1 remained 
within Seiko's guaranteed range of plus/minus 
10 seconds. 


Painstakingly crafted, 
but without elaborate 
finishing, Seiko’s 
automatic Caliber 
4R35 does its duty. 



The poorly balanced rate performance of 
both of our test watches clearly reveals the down¬ 
side of a low-priced timepiece. The Sistem51 
Irony Tux can only be priced so inexpensively 
because it's manufactured entirely by automa¬ 
tion. A glance at its case, bracelet and dial con¬ 
firms this fact. Nonetheless, unlike the plastic 
version, this watch's stainless-steel case can be 
opened and its movement can be removed and 
replaced. This isn't entirely in keeping with the 
concept of sustainability that's associated with 
a mechanical watch. On the other hand, it scores 
points for its low price and more modern 
design. The Seiko SRP772K1 convinces with clas¬ 
sical styling, good wearing comfort and high- 
quality processing in the case, movement and 
bracelet. The overall presentation is worth the 
higher price, so Seiko's contestant emerges vic¬ 
torious in our comparative test. — 


SPECS 

Seiko 

SRP772K1 

Manufacturer: 

Seiko Watch Corp., 8-10, 
Toranomon 2-Chrome, Minato-ku, 
Tokyo 105-8467, Japan 

Reference number: 

SRP772K1 

Functions: 

Hours, minutes, seconds, date 

Movement: 

In-house 4R35, automatic, 

21,600 vph, 41-hour power reserve, 
Seiko balance, Spron 510 hair¬ 
spring, Diashock shock absorption, 
23 jewels, diameter = 27.0 mm, 
height = 4.95 mm 


Swatch’s innovative 
automatic caliber consists 
of only 51 components 
and is finely adjusted 
with the aid of a laser. 



Case: 

Stainless steel with rose-gold 
plating, curved Hardlex crystal 
above the dial, transparent case- 
back, water resistant to 100 m 

Strap and clasp: 

Leather with pin buckle 

Rate results: 

Deviation in seconds per 24 hours 
(Fully wound / after 24 hours) 

Dial up_+6.4/ +8.4 

Dial down_+8.1 / +13.0 

Crown up_-1.9 / -2.2 

Crown down_+11.2 / +4.6 

Crown left_+10.0 / -2.9 

Greatest deviation_13.1 /15.9 

Average deviation_+6.8 / +4.2 

Average amplitude: 

Flat positions_278° / 230° 

Hanging positions_250° / 213° 

Dimensions: 

Diameter = 42.0 mm, 

height = 13.0 mm, weight = 78.5 g 

Price: 

$375 
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PROFILE -RGM Watches 


The Making 
Of RGM 

American watchmaker Roland Murphy faced long odds 

when he started a mechanical-watch company in 1992 . 

Here’s how RGM made it to its silver anniversary. 


— In 1991, after five years working as a product develop¬ 
ment manager at Hamilton Watch Co. in Lancaster, Pa., 
Roland Murphy had had enough. 

Murphy was a highly skilled watchmaker passionate 
about mechanical watches. He had come to Lancaster 11 
years earlier, at 19, from his hometown of Baltimore to study 
watchmaking at the Bowman Technical School. After grad¬ 
uating from Bowman, he was accepted in the prestigious 
WOSTEP (Watchmakers of Switzerland Training and Edu¬ 
cational Program) in Neuchatel, Switzerland, where he stud¬ 
ied for a year with the legendary WOSTEP director Antoine 
Simonin. But it was Murphy’s fate to be born too late. In the 
new, quartz-watch world of the 1980s, he was a misfit. 
Mechanical watchmaking jobs in the United States had van¬ 
ished. After graduating from WOSTEP in 1986, Murphy had 
zero job interviews, let alone offers. 

He returned to Lancaster and applied for a job in the 
service department at Hamilton, a subsidiary of what is today 
Switzerland’s Swatch Group. Hamilton was one of the last 
American watch producers; the watches were quartz, of 
course. There were no openings in the service department. 
But Hamilton was looking for a product development man¬ 
ager. Needing work, Murphy took the job. 

But he wasn’t happy. "I was a watchmaker,” Murphy says. 
"I hated quartz watches.” There was tremendous pressure to 
make the watches cheaper, he remembers. One example: In 
his time there, gold plating on Hamilton cases went from 20 
microns to 10 microns to three microns. “This is ridiculous,” 
Murphy thought. “We’re making a watch with three microns so 
we can save some pennies?” He knew those watches wouldn’t 
last long. And he knew he had to get out of Hamilton. 


So in 1992, he made a move that he describes as risky; 
others would call it lunacy. With no money of his own, no 
financial backing, and no sales or marketing plan, he 
decided to launch his own luxury mechanical watch under 
the brand RGM, his initials. “Basically, I took a shot,” Mur¬ 
phy says. “I had a shop in my house and had a little restora¬ 
tion and repair business on the side. I wanted to create a 
mechanical watch because I wanted something that was 
mine. I was this crazy watch guy that thought ’Hey, I’m going 
to make a few watches and see where it goes.’ It was like 
pulling out of port on a ship with no compass.” 

Twenty-five years later, Murphy’s long shot has paid 
off. On Sept. 15 and 16, the company will celebrate its silver 
anniversary with festivities at its headquarters and workshop 
in Mount Joy, Pa., not far from Lancaster, and at the National 
Association of Watch & Clock Collectors Museum in nearby 
Columbia. There, Murphy will unveil four 25th anniversary 
watches, including one containing the firm’s fourth in-house 
movement. 

Recently WatchTime met with Murphy in Mount Joy to 
discuss RGM's milestone. There is a rich irony in the Mur¬ 
phy story: The man whose skills seemed out of date was, in 
fact, ahead of his time. Murphy has pioneered three current 
watch-industry trends that were rare or unheard of in 1992. 
He was one of the earliest watchmakers to launch his own 
brand, helping to blaze a trail for the “indie” watchmaker boom 
that came later. Murphy was also an early advocate of the 
“Made in America” trend in watchmaking and remains its pre¬ 
mier example. RGM’s Caliber 801 movement launched in 2007 
was the first high-grade mechanical movement made in 
series in America since 1969; moreover, RGM is the only watch 


by 

Joe Thompson 
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RGM’s headquarters and workshop are in a former bank in Mount Joy, Pa. 


Roland Murphy, second from left, at the bench in the workshop with other RGM watchmakers 
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company making mechanical movements in series in the U.S. 
Thirdly, RGM became one of the first watch companies to sell 
directly to consumers when Murphy stopped distributing his 
watches through jewelers more than a decade ago. 

Murphy’s dream was to make his own classically styled watches 
his own way. He wanted real gold cases and real engine- 
turned guilloche dials. “I wasn't going to do anything 
stamped," he says. “The blued steel hands had to be really 
blued steel. It would have to be that way or I wasn't going to 
do it." Murphy has a stubborn streak; it's a strength and a 
weakness. For five years, for example, he refused to make a 
watch with a steel case. 

“We really did everything the hard way," he says of the 
early years. “It was always a struggle financially. It's difficult 
to start a business with no money. I had people who were 
willing to make some things for me and give me some terms 


Caliber 801 has 110 
parts. Ninety percent of 
them are manufactured 
in Lancaster County, Pa. 


RGM’s first movement, Caliber 801, proudly declares its county as well as 
country of origin. 



that I prayed I could pay them later," he says with a laugh. 
“But I didn't know if I could or not." When sales were slow, 
he relied on the repair and restoration side of the business. 
“It helped support the brand." 

Ironically, when he finally made a steel watch, it was a 
hit, and brought a welcome sales boost. The watch was the 
Model 107P (for Pilot), which he followed with the 150P and 
15IP. The original Pilot watch is still part of the RGM col¬ 
lection, the oldest piece in the line. 

Because his output was so small (it still is: RGM pro¬ 
duces 200 to 300 watches per year), Murphy had trouble get¬ 
ting parts. “In RGM's first phase, we were a designer, fin¬ 
isher and assembler. We weren't manufacturing anything 
ourselves, so I needed components." He went to Switzer¬ 
land three or four times a year searching for suppliers who 
would sell him movements and parts in small quantities. “I 
was constantly looking for some people who could do some¬ 
thing special for us - something different, something inter¬ 
esting," he says. 

On a visit to Nouvelle Lemania in the Vallee de loux in 
the mid-1990s, he struck pay dirt. (This was prior to the 
Swatch Group's acquisition of Lemania.) Murphy wanted to 
have some high complication watches in RGM. To his sur¬ 
prise and delight, Lemania agreed to work with him on two 
watches in tiny quantities. One was a combination minute 
repeater/perpetual calendar; the other a tourbillon. Mur¬ 
phy designed the pieces and Lemania produced them. It 
marked a breakthrough for RGM, Murphy says. “That got the 
attention of collectors. They said, 'Wait a minute, RGM is 
doing something serious here.' There weren't many people 
doing watches like that. I was one of the first little guys to 
offer this kind of world-class watch." The minute 
repeater/perpetual calendar sold for $75,000; the tourbillon 
$50,000. “These signature pieces generated interest in our 
other watches," Murphy says. “That did help us." 

One early watch that didn't help was the handsome - 
but rectangular - William Penn watch, with guilloche dial, 
Swiss case and faquet movement. Murphy is still proud of 
the design. “The problem was that watches were getting big 
and we designed it a little bit small." Murphy rolled the dice 
on the watch, investing more than six figures, developing 
different versions (a day-date, a sub-second, a moon-phase). 
But it did not sell well. “It was borderline crippling," Mur¬ 
phy says, “my biggest error." 

Murphy’s ultimate dream , though, was not just to assemble 
watches, but to produce them. For that, he had to make his 
own movement. “To really be a watch company," he says, 
“you have to make your own watch with your own move¬ 
ment. Otherwise, you're a casing company." By 2000, with 
watch sales growing and the repair and restoration business 
strong, Murphy took another big gamble. He set out to make 
a mechanical movement right there in Lancaster County, 
Pa., a region steeped in American horological history. 

What followed, he says, “was a long period of trial and 
error, a seven-year quest." After spending a ton of time and 
money on the project, he unveiled in 2017 RGM Caliber 801, 
a manual-wind, 16V6-ligne, 19-jewel movement, hand fin¬ 
ished with cotes de Geneve stripes and perlage. (For a 
detailed account of the development of the movement, see 
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RGM’s new “Chess in Enamel” watch, right, with the 1859 watch dial that inspired it 


“Roland Murphy's American Way" in April 2011 WatchTime.) 
The caliber got its name from the address of the RGM work¬ 
shop in Mount Joy, 801 West Main Street. 

Caliber 801 was a game changer for RGM. It solidified 
RGM's identity as “America's premier watchmaker," as the 
company calls itself. Ninety percent of the 801 movement's 
110 parts are made in Lancaster County. RGM doesn't pro¬ 
duce the escapement, the mainspring or jewels. The rest is 
made locally: bridges, main plates, setting parts, wheels, 
push lever springs, etc., etc. 

Murphy followed Caliber 801 with two more in-house 
movements: a tourbillon movement in 2010 and, in 2012, 
Caliber 20, a tonneau-shaped manual-wind movement. 

And it's not just movements. RGM also makes cases and 
bezels for some of its watches. “We make three different 
movements, five different cases in steel and one in titanium. 
That's what people want from us," Murphy says. 

Watches containing Caliber 801 are RGM's most pop¬ 
ular products. Murphy uses it in several models, like the 
Pennsylvania Series, the Corps of Engineers, the Aircraft and 
enamel-dial watches. Caliber 801 watches start at $7,500; 
most sell for between $9,000 and $10,000. There have been 


back orders on 801 watches for five years, Murphy says. It 
takes eight months to produce each one. Each movement is 
built by hand in Mount Joy, one by one. Due to the back 
orders, Murphy uses his personal watch as a sample to show 
customers. He doesn't want to scratch it so he doesn't wear 
it. “We don't have time to make me one because we're mak¬ 
ing them for customers," he says. 

Caliber 801 even helps sell RGM models that don't have 
in-house movements, Murphy says. Those have ETA move¬ 
ments and start at $2,300. “People who can't buy an 801 watch 
know what we're doing here and they want to support us." 

Shortly before he launched Caliber 801, Murphy took yet 
another gamble. It seemed rash at the time, but proved to 
be a turning point for his business. He made a radical change 
in how he sold his watches. 

When he started RGM, he says, “I was very naive. I was 
an American guy and I thought if I made a beautiful, high 
quality watch and went to an American jeweler, he would 
say, 'Wow, this is great. I want to sell that.'" 

His Horatio Alger fantasy got mugged almost immedi¬ 
ately. In Baltimore, of all places, his hometown. He was 
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The new RGM Model 
222 Railroad watch 
with its turned, boxcar, 
enamel dial 



Powering the Model 
222, above, is a 
Hamilton Size 10 
pocketwatch movement 
rebuilt by RGM. 


invited to a jewelry store there by the store manager, a watch 
aficionado who liked the RGM line and wanted the store to 
carry it. But it was up to the store owner. The manager 
introduced Murphy to the owner. "So, what have you got 
here?" the owner asked. 

"I started telling him about my watch, what I'm doing, 
how the watches are made and all that. T don't want to hear 
about that,' he said. He just stopped me cold in the middle 
of the explanation. T want to know how you're going to make 
me money.' I just looked at the man and said, T don't know 
if I can make you money.' And he left. That was when I 
realized this isn't going to be easy," Murphy says. 

And it wasn't. Murphy distributed his watches through 
jewelers for half of the company's 25 years and it was a strug¬ 
gle. RGM was a small company with little brand recognition. 
Too often the only deal Murphy could get was to leave the 
watches in stores on memorandum. Under those terms, the 
jeweler doesn't pay for the watch until he sells it. "Their 
attitude was Tf you want to leave it on memo, OK. You pay 
my advertising for me and send me customers, then we'll 
see what happens. If it sells, I get half the price.'" Take it or 
leave it. In many cases, Murphy had to take it. 


Then one day he got a call from a customer in Los 
Angeles. The customer was an RGM fan who had seen a 
watch in an ad and wanted to buy it. Murphy directed him 
to one of his dealers in the area. A week later the man called 
Murphy again. He told him that he went to the store and 
asked to see the RGM watch. "OK," the salesperson said. But 
first he showed him another brand, "the hottest thing." The 
customer wasn't interested and asked again to see the RGM 
watch. But the salesperson tried to sell him yet another watch. 
"I actually never saw your watch," the customer told Mur¬ 
phy. "I left after that." 

Murphy called the store and the owner swore that the 
incident did not happen. Weeks later, another customer 
called Murphy with the same story. Murphy decided to 
change his distribution that day. "After beating my head 
against the wall for many years with jewelers, I said I'm not 
selling through stores anymore. We're going to sell direct 
from now on. I starting pulling in anything I had that was 
out on memo and I just changed everything." 

Sales slumped at first. "A lot of people told me it was a 
bad move. But it turned out to be an excellent move. Within a 
year or so, we were selling more watches, our margins were 
better and we got paid for everything. That quickly made a 
difference in our bottom line." 

For the past dozen years, RGM has communicated 
directly with customers via ads, email, social media and the 
company website (www.rgmwatches.com). "I have the priv¬ 
ilege of dealing with people personally who appreciate what 
we do. That's a much nicer experience for the customer and 
for me than I used to have with the jeweler. So, it's a win-win." 

RGM at 25 is exactly how Murphy envisioned it at the outset - 
small and independent. The company has a staff of 12, 
including a few part-time employees. "I don't want to be big," 
Murphy says. "I am not trying to build an empire here. Stay¬ 
ing small enables us to be flexible so we can do special things 
for people." For example, RGM offers a range of options on 
many of its watches, not just the bespoke pieces. For Model 
151 pieces, with a Swiss-made movement, an American-made 
case, and an opening price of $2,950, you can choose either a 
steel or titanium case: brushed, polished or both. You can 
select the dial, the type of hands and crown. You can pick a 
left-handed version. On some models, you choose a date or 
no date. Or a date at 3 or 6. The choice is up to the customer. 

"Same way with the 801 movement," Murphy says. 
"When we build that movement for you, you've got all these 
choices. You can pick the color, the plating, whether you 
want it engraved, you can pick a hacking second, wolf's- 
tooth winding wheels. Nobody else does that. All of these 
things help us." 

Being small and independent also means that Murphy 
can make what he wants, however he wants to make it. His 
product development strategy is pretty simple: "I make things 
that I like," he says. "That's it. And I hope that there's enough 
other people that like them, too." What he likes are classi¬ 
cally styled watches, made with traditional materials and 
techniques, rooted in American heritage. "I have a passion 
for the history of American watchmaking," he says. "It's the 
first place we look for inspiration." 


89 

WATCHTIME OCTOBER 2017 




PROFILE -RGM Watches 




The new RGM 801-COE (Corps of Engineers) watch is the first 801 watch with 
a center sweep-seconds hand. 


For its 25th anniversary, RGM introduced its fourth in-house movement, 
Caliber 801 SW, in the 801-COE watch (left). 


You see Murphy's American classicism in the new 25th 
anniversary watches. (There are four; one was under 
embargo as of WatchTime's mid-July deadline.) 

The highlight of the RGM “Chess in Enamel" watch, part 
of the Pennsylvania Series featuring Caliber 801, is an 
unusual enamel dial with chess pieces in red and black enamel 
as hour markers. It is a reproduction of a dial on a pocket- 
watch given to American chess master Paul Morphy in 1859 
by the New York Chess Club. Morphy was the greatest chess 
player of his era. He received the watch after returning from 
a triumphant competition in Europe. The watch was man¬ 
ufactured by the American Watch Co. in Waltham, Mass., 
predecessor to Waltham Watch Co. All that remains of the 
original watch is the dial, which Murphy saw at the NAWCC 
Museum. “The dial was so unique we knew it was another 
historic design we would want to use in an RGM," Murphy 
says. It is the first RGM watch with a Double Sunk real, glass- 
fired enamel dial. The dial was made in Switzerland by a 
semi-retired enameller friend of Murphy's, with four decades 
of experience, who now makes enamel dials exclusively for 
RGM. The watch comes in three limited editions: 25 pieces 
in stainless steel ($13,900), five pieces in rose gold ($29,900) 
and three pieces in platinum ($39,900). 

The RGM Model 222 Railroad is a wristwatch with a 
so-called boxcar dial, a clean, easy-to-read dial with large Ara¬ 
bic numerals. The watch is inspired by a Hamilton railroad 
poclcetwatch. Model 222 Railroad watches contain Hamilton 
10 Size pocketwatch movements that RGM acquired. They have 


been refurbished and restored, and placed in a 41-mm, stain¬ 
less-steel case. “Hamilton U.S.A." is engraved on the move¬ 
ment visible through the exhibition back. The enamel dial is 
turned with the crown in the 1:30 position. Murphy designed 
new hands for the watch, in blued steel, patterned after hands 
on railroad poclcetwatches. Price: $5,900 and $7,900. 

The third new watch contains RGM's fourth in-house 
movement. The new movement is in the Caliber 801 fam¬ 
ily; it is Caliber 801 SW, which stands for “sweep." It is a new 
version of Caliber 801 with a center seconds hand. The orig¬ 
inal 801 has a seconds hand in a subdial at 6 o'clock. The 
new movement debuts in the RGM 801-COE (Corps of 
Engineers) watch ($10,900). 

A notable feature of the movement is that Murphy opted 
to use a double wheel system that differs from the standard 
sweep-second construction. It's a small example of what 
RGM's independence means to Murphy. “It's more of a clas¬ 
sic system," he explains. “It's a whole lot more work with 
more parts and bridges. It costs a lot more money but it's 
one of those things where I am making it the way I want it. 
I could do it cheaper but I wouldn't be happy with it. I want 
to do it the old way, the classic way, the better way, which is 
often the more expensive way. But it's the way that will last 
the best. I have the joy of making it that way, creating it, see¬ 
ing it. So, 100 years from now, when I'm long gone, some¬ 
body's going to look at that watch and say, 'Wow, that's nice 
the way that was done. Not many people were doing it like 
that when that was done.'" — 


90 

WATCHTIME OCTOBER 2017 









WATCHTIME 

WEEKLY 



WatchTime 


WEEKLY 



Omega Speedmaster "Dark 

Side of the Moon" 

Sinco Its 1957 debut. Omega's Speedmaster 
"Mooowatch" had sported a tricompax d>al 
arrangement. In 2011, Omega outfitted the 
watch with a new OOSxU movement and 
bcompax design, both of which are used 
again in tho first Moonwateh with a Nack 
cerarmc case 

Click here to read more 



Panerai Lgminor19S0 

Regatta 3 Days Chrono 


Paneran has been involved in yacht racing 
since 2005; it was probably inevitable that the 
brand would eventually release a watch for 
yachtsmen. That timepiece, which contains a 
brand-new movement and oames the 
rofocooco number PAM00526. makes its 
debut thrs year. 

Click here to read more 


On Sale Now - WatchTime May/June 

Learn more about our current issue: 

See the Hig hli g hts 
Download our iPad Edition 

R e ad t he Nook E diti on 
Discover our Kindle Edition 

Subscribe Now to WatchTirne 




Ulysse Nardin Marine 

Chrono Manufacture 

Ulysse Nardin*s journey 
toward more in-house 
movement production 
continued apace at this 
year's Basolwortd, when the 
brand released its new 
Manne Chronograph 
Manufacture 



Patek Philippe Unveils 

New Calatravas 

At this year's Baselworid, 
Patek Philippe introduced the 
new Ref. 5227, a new version 
of its classic Patek Philippe 
Calatrava watch in a slightly 
larger case and a new, hinged 
dustcover over the exhibition 
caseback. 



10 Celebrity-Branded 

Sports Watches 

Many celebrities serve as 
’brand ambassadors.* but 
only a few become involved 
in the process of creating 
thoir own porsonalizod 
timepieces. Here are 10 
famous-name watches from 
seven brands. 
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PORTFOLIO - Retro Watches 



NEW 

AGAI 


Turbulent times can 
make us nostalgic for 
the good old days. 

Retro trends are 
popping up almost 
everywhere you look 
including in the 
watch world. Many 
brands have revived 
vintage designs and 
created new classic 
models. Here's a 
collection of some of 
the newest and most 
attractive watches 
that follow this trend. 


By 

Melissa Gossling 

Photos by the 
manufacturers 
and pixabay.com 


ALPINA SEASTRONG 
DIVER HERITAGE - $1,695 


The Seastrong Diver Heritage looks almost identical to the 1960s original. The 
new version’s stainless-steel case has an expanded diameter of 42 mm and its 
water resistance was increased by 50 percent, to 300 meters. The date has 
shifted slightly downward from 3 o’clock, an indication of the Sellita SW200 
automatic movement inside. A rare feature in modern dive watches is its 
rotating inner dive ring, which is advanced using the second crown. 
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TUDOR HERITAGE 
BLACK BAY STEEL - 
$3,800 

In 2012, Tudor introduced the Black Bay as a retro- 
look dive watch in stainless steel with a red alum¬ 
inum bezel. Since then, the model has developed 
into a separate collection. This year saw the addi¬ 
tion of the Heritage Black Bay Steel - housed once 
again in a 41-mm stainless-steel case - but this 
time with a bare aluminum rotating bezel and 
(traditionalists may not approve!) a date display 
instead of a round marker at 3 o’clock. The distinc¬ 
tive face - with two rectangles, eight dots and a 
dramatic triangle at 12 o’clock - have created the 
unmistakable look of the Tudor dive watch since 
1954. The iconic “snowflake” hands were first 
added in 1969. Water resistance of 200 meters has 
remained unchanged throughout the model’s 60- 
year history. But in 2015, a new, self-winding 
in-house movement with date display, known as 
the MT5612, replaced the ETA 2824 automatic 
movement. It offers a power reserve of 70 hours 
and is chronometer certified by COSC. 





ORIS DIVERS 
SIXTY-FIVE - $1,990 


In 2015, Oris launched the dive watch Divers Sixty- 
Five with a retro look that is almost interchange¬ 
able with the original model from 1965. In 2016, a 
new version was introduced with a larger, 42-mm- 
diameter case and applied luminous markers in 
place of numerals on the dial. This stainless-steel 
dive watch recently added a silvery dial that gives it 
a more elegant look. The Sellita SW200 automatic 
movement continues to supply its power. 
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IWC BIG PILOT’S 
HERITAGE 
WATCH 48 - $13, 


This model is designated as the modern successor 
to the Big Pilot’s Watch from 1940. The Big 
Pilot’s Heritage Watch 48 from IWC has a dial 
similar to the original but with two minor differ¬ 
ences. The hand-wind in-house movement Cali¬ 
ber 59215 allows for a small seconds subdial and 
date display at 6 o’clock. The movement also 
offers an 8-day power reserve. The 48-mm case 
for this retro model is made of titanium and 
comes with an extra long, riveted leather strap. 


PAT EK F 


TIUPPE 


LOCAL 


HOME 


PATEK PHILIPPE 
CALATRAVA PILOT 
TRAVEL TIME - $47 


Not many people know that Patek Philippe made pilots’ watches 
in the 1940s. Just as surprising was the 2015 launch of the 
Calatrava Pilot Travel Time. In its 42-mm white-gold case, the 
model relives the design of historical pilots’ watches with its 
striking numerals and hands. Patek Philippe also adds a second 
time zone and pointer date indicator. It is part of the self-winding 
in-house movement collection 324 S C FUS. 


I 


I 
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ZENITH PILOT 
EXTRA SPECIAL 
CHRONOGRAPH -$7,100 


Bronze is often used for dive watches. Here, Zenith 
uses it for the case of the new Pilot Extra Special 
Chronograph. Inside the 45-mm-diameter round 
case ticks the self-winding, in-house movement El 
Primero 4069. It offers a stopwatch function with 
a 30-minute counter at 3 o’clock and a small 
seconds subdial at 9. The hands and numerals on 
the dial are similar to the ones used on the Zenith 
Special from the early 20th century and complete 
the appealing retro look. 


PtLOT 


JUNGHANS MEISTER PILOT 
$2,684 


Junghans has added a dark, anthracite DLC coating to the bezel 
of its Meister Pilot this year to match the dark gray dial. Behind 
the dial you’ll find the automatic ETA 2824 movement or the 
Sellita SW200 with a Dubois Depraz 2030 module. The design 
of this 43-mm watch, and especially the bezel with its 12 
scallops, can be traced back to 1955 and the pilots’ chronograph 
introduced for the German military that year. 


((Ill IIK 
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SINN 910 ANNIVERSARY - 
$5,940 


Historically, the first stopwatches were column wheel chrono¬ 
graphs. So Sinn rebuilt the automatic movement ETA/Valjoux 
7750 from La Joux-Perret so that the split seconds timing func¬ 
tion in the 910 Anniversary model has a column wheel control. 
The ivory-colored dial with its tachymeter track, used to measure 
average speeds, has a retro look. Sinn tips its hat to the modern 
with this model’s stainless-steel case. Measuring 41.5 mm, it is 
shock resistant and water resistant to 100 meters. 


WATCHTIME OCTOBER 2017 


The tire tread pattern on the rubber strap holding the Mille 
Miglia Classic Chronograph isn’t the only detail on this watch 
that’s reminiscent of historic race cars. Counters on the dial look 
like cockpit instruments and the arrow-shaped Mille Miglia 
logo commemorates the legendary race, which Chopard 
supports. This retro racer is powered by the ETA 
2894 automatic movement and is protected by a 
42-mm stainless-steel case. 
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TAG HEUER MONM 
CHRONOGRAPH 
CALIBRE 17 - $5,200 


Jack Heuer created the Monza Chronograph in 1976 to mark the 
world championship title won by Niki Lauda. The original version 
was housed in an oval case. Forty years later, the 42-mm stop¬ 
watch returned in a black cushion-shaped titanium case with 
power supplied by the ETA 2894 automatic movement. The 
Formula 1 speedster underscores its retro look with a vintage 
Heuer logo on the dial. Like the original model, this watch also 
boasts tachymeter and pulsometer tracks. 


\ 
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LONGINES FLAGSHIP 
HERITAGE 60 th ANNIVERSARY 
$ 8,000 


For its newest retro model, Longines has placed its bets on a striking 
design from the 1960s. The Flagship Heritage 60th Anniversary 1957- 
2017 has a two-tone dial that makes it appear slightly curved. The rose- 
gold case - measuring 38.5 mm - is a little smaller than usually seen in 
today’s trends. The reliable engine inside is automatic movement ETA 
2895. Three hands show the time, which are fashioned in a matching 
gold color along with the numerals and markers. 
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EXPERIENCE HAUTE HORLOGERIE 

in Switzerland - WatdiTime 

AN EXTRAORDINARY WATCHMAKING JOURNEY 

SUNDAY, APRIL 22 - SATURDAY, APRIL 28, 2018 



WatchTime’s Package 
Includes: 

> All manufacture visits and watchmaking 
exercises. 

> VIP transport to all watch brand locations 
and hotels. 

> Breakfast, lunch and dinner with 
beverages. 

> A WatchTime editor as your tour guide. 

> Six nights in upscale hotels. 

> Pick up and drop off at Geneva Airport. 


Planned Visits Include: 


> Vacheron 
Constantin 

> Patek Philippe 

> Blancpain 

> Hublot 


> Jaeger- 
LeCoultre 

> Ulysse Nardin 

> Tag Heuer 

> Girard- 
Perregaux 


VISIT SWITZERLAND AND SOME OF THE MOST FASCINATING - 

BRANDS IN THE WATCHMAKING WORLD WITH WATCHTIME AS YOUR GUIDE. 

We will provide access to haute horlogerie facilities that only a select few collectors have seen in person. WatchTime will open the guarded manufacture 
gates as you join us for this unique opportunity to meet the brands, see their watchmakers in action, and enjoy in-depth conversations with brand 
representatives and WatchTime’s expert staff, while experiencing Swiss watchmaking on this unique tour. 


You will visit up to eight brands in the French-speaking part of Switzerland, with visits scheduled Monday through Friday in Geneva, Nyon, Le Brassus, 
and La Chaux-de-Fonds, the premier watchmaking spots in the world. You will see how watchmakers assemble new movements, observe how watches 
are designed, attend watchmaking workshops and engage in live sessions in which you will become a watchmaker yourself. Come with us and 
experience what makes traditional Swiss watchmaking so remarkable. 


SPACE IS LIMITED. EARLY RESERVATION IS ENCOURAGED. 

Total price: $5,900 per person. Deposit of $500 is required to reserve your spot. Full balance is due by February 1,2018. 

FOR MORE INFORMATION, CONTACT: STEVE BROWN | SBROWN@WATCHTIME.COM | +1 (646) 742 0740 








PORTFOLIO - Dive Watches 





Take the plunge with 
us into the colorful 
world of water sports. 
Here you can find 
professional instruments 
with appealing 
technologies, styles 
and prices. 




* 


by 

Alexander Krupp 

— In this article, we present divers' watches 
without complex additional functions (e.g., 
chronographs) because the watches listed here 
are designed to focus your undivided attention 
on the time of day and the dive time. Screwed 
crowns and unidirectional rotatable divers' 
bezels are standard equipment on dive watches 
and, therefore, are not specifically mentioned 
in the following descriptions. 
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TUDOR 

PELAGOS 


This professional divers’ watch was already noteworthy prior 
to its upgrade thanks to its titanium case, ceramic bezel, 
helium valve, watertightness to 500 meters, rubber strap, 
and additional metal bracelet with cleverly designed extension 
options. Tudor recently swapped the comparatively simple 
ETA 2824 movement for automatic manufacture Caliber 
MT5612 with 70-hour power reserve, shock-resistant silicon 
hairspring, stable balance bridge, and chronometer certifica¬ 
tion. Its $4,400 price is a fair one for this all-round package. 



PORTFOLIO - Dive Watches 



SINN 
U2 S 

Boasting a case made of specially hardened submarine steel with 
a hard coating, this tickingjack-of-all-trades from Frankfurt am 
Main resists corrosion by saltwater and stays watertight to 
2,000 meters. But that’s not all: Sinn’s own stay-dry technology 
relies on a sulfate capsule to effectively capture any moisture 
that might penetrate into the case as the years go by. Further¬ 
more, tests conducted inside a climatic exposure cabinet guarantee 
that this 44-mm wristwatch functions perfectly at temperatures 
ranging from -45 to +80 degrees C (-49 to + 176 degrees F). 
The bracelet and case are equally well protected against 
scratches; the former culminates in a folding clasp with a divers’- 
extension mechanism. Along with the time of day or night and 
the date, ETA’s self-winding Caliber 2893 also shows the time in 
a second time zone. Considering all you get for your money, 
$3,230 is a good price to pay. 


IWC 

AQUATIMER AUTOMATIC 
2000 

This Schaffhausen-based company recently added bright 
yellow accents to its professional divers’ watch. Its other 
features are the same as those on the standard model with 
conventionally colored luminous material: watertightness to 
2,000 meters, 46-mm titanium case, rubber strap with 
extension piece, manufacture Caliber 80110, and special dive¬ 
time system. The dive time is preset by turning the bezel counter 
clockwise, which causes the inner scale to come along for the 
ride; but when the bezel is rotated clockwise, the inner dive¬ 
time ring remains motionless. With so much built-in security, 
no reservations remain - except perhaps the price of $9,500. 



/ 
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SEIKO 

PROSPEX AUTOMATIC 
DIVER’S 


This Japanese manufacturer’s Prospex line includes higher- 
priced divers’ watches as well as excellent entry-level models. The 
classic among them is designated as reference SRP777K1. It 
measures 44.3 mm in diameter, stays watertight to 200 meters 
and - thanks to a hardened mineral glass rather than a sapphire 
crystal - costs only $495. Like every Seiko watch, it’s equipped 
with one of the brand’s own calibers. In this case (no pun 
intended), the movement is self-winding Caliber 4R36. The 
highly elastic, corrugated, urethane strap stretches to slip over 
the sleeve of a diving suit. Lumibrite luminous material, a Seiko 
development, glows with uncommon brightness. 



• I 



LONGINES 

HYDROCONQUEST 


A solidly built Swiss divers’ watch with ETA’s bestselling Caliber 
2892, a steel bracelet, a divers’ extension in the bracelet, and a 
price tag of just $1,000: That’s what we call a favorable price- 
performance ratio. But those who opt for this 41-mm stainless- 
steel watch will have to make do with an aluminum bezel. The 
case stays watertight to 300 meters, which is 50 percent deeper 
than the required 200 meters, but it’s not in the extreme class of 
pressure resistance offered by some Breitling, IWC, Rolex or 
Sinn models. 




* 
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ROLEX 

SEA-DWELLER AND 
ROLEX DEEPSEA 


Manufacturers of professional divers’ watches essentially measure 
their products against these two Rolex models. While the case of its 
“little sister” (the Submariner) is 12.5-mm slim and can pass as a 
sporty and elegant dress watch, the approximately 15-mm-thick 
Sea-Dweller (shown at right in its brand-new version) and the 
whopping 17.7-mm-thick Deepsea (below) are genuine professional 
instruments. The Sea-Dweller stays watertight to 1,220 meters 
while the Deepsea keeps its feet dry all the way down to 3,900 
meters. Outstanding features of these 43-mm and 44-mm models 
include Rolex’s special stainless-steel alloy (which is uncommonly 
resistant to corrosion by seawater), scratch-resistant bezels made 
from a ceramic developed by Rolex, an automatic manufacture 
caliber with chronometer certification, helium valves, and folding 
clasps with intelligently conceived divers’ extensions. The many 
technical advantages help justify the price: $11,350 for the 
Sea-Dweller and $12,050 for the Deepsea. 
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ORIS 

AQUIS DEPTH GAUGE 

Like the ordinary Aquis, this 46-mm special instrument is 
robustly constructed, watertight to 500 meters, and scratch 
resistant on its front side, thanks to a ceramic bezel. But this 
model also provides a unique technical highlight: No other 
brand offers a watch with a depth gauge quite like this one. 
When this watch submerges for a dive, water penetrates into a 
ring-shaped channel along the rim of the sapphire crystal and 
compresses the air inside the channel. The diving depth can be 
read on the dial’s periphery at the point where the dark water 
meets the bright air. Powered by Sellita’s automatic Caliber 
SW 200, this stainless-steel watch with rubber strap and 
additional steel bracelet is delivered inside a watertight 
carrying case. Each wristband has its own folding clasp with 
integrated divers’ extension. For this power package with a 
unique depth gauge, $3,500 isn’t too high a price to pay. 


AUDEMARS PIGUET 
ROYAL OAK 
OFFSHORE DIVER 



Audemars Piguet ventures into colorful spheres 
with the newest variations of its divers’ watch. The 
most eye-catching versions of this 42-mm-diameter, 
300-meter-watertight stainless-steel watch come 
in bright green, yellow or orange; white and blue 



versions are also available. Technical strong points 
in manufacture Caliber 3120 include a longer-than 
average 60-hour power reserve, a soft iron inner 
case to protect against magnetic fields, and an 
inner rotatable ring that can be turned in both 
directions via an additional screwed crown. A short 
coming for divers: The rubber wristband has no 
extension mechanism. A shortcoming for the 
frugal: The price of this version is $19,900. 
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BELL & ROSS 
BR 03-92 DIVER 

This year, Bell & Ross introduced its first dive 
watch in the square case shape for which the 
brand has become renowned: the new BR OB- 
92 Diver. Its squared ergonomic case, made of 
satin-polished steel and measuring 42 mm in 
diameter, is water resistant to 300 meters and 
houses the automatic BR-Cal.302, based on 
the Sellita SW 300. Price is $3,700. 



V 


BLANCPAIN 
FIFTY FATHOMS 

Fifty fathoms are equal to 300 feet or nearly 100 meters 
- the depth to which the original Fifty Fathoms from 
1953 remained watertight. The contemporary version of 
this iconic divers’ watch is watertight to 300 meters and 
comes with a sapphire crystal that curves above the 
rotatable bezel. Caliber 1315 amasses a five-day power 
reserve and is protected against magnetism by a soft iron 
inner case. The stainless-steel case is 45 mm in diameter. 
The canvas wristband is water resistant, but its wearer has 
to make do without an extension mechanism. Divers who 
appreciate luxury must part with $14,500 to own this 
watch. 



I 
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GET IT ALL 

WatchTime is the only watch magazine that gives you a subscription package with full access for one low price! 
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WatchTime All Access includes six issues of WatchTime magazine: 
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CERTINA 

DS ACTION DIVER 
AUTOMATIC 


Certina’s entry-level divers’ watch is attractively 
priced and equally attractively designed. The 43.2- 
mm-diameter stainless-steel case comes in black 
or blue; a version with a gray titanium case is also 
available. Although the steel versions offer a 
sapphire crystal and a metal bracelet with built-in 
divers’ extension, they cost just $895. A useful 
feature: Not only is the zero point luminous, so are 
all the other indexes on the bezel. The water¬ 
tightness up to 200 meters satisfies the standard 
specified for divers’ watches. 


HAMILTON 

KHAKI NAVY FROGMAN 
TITANIUM 

« 

Hamilton’s new divers’ watch is available with dials and 
bezels in various colors. Notwithstanding its burly 46-mm 
size, the titanium version is comfortable to wear. From a 
technical point of view, this model offers lightweight and 
sturdy titanium in tandem with a special safety mechanism 
for the crown, a helium valve, and a further evolved descen¬ 
dant of ETA’s Caliber 2824 known as the “H-10.” If left 
unmoved after it has been fully wound, this new caliber will 
continue to run for 80 hours rather than the previous span 
of just 38 hours. The watertightness is quite deep (1,000 
meters), but the individually designed rubber strap lacks an 
extension mechanism. This well-equipped watch retails for 
the surprisingly low price of $1,445. 
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OMEGA 

SEAMASTER PLANET 
OCEAN MASTER 
CHRONOMETER 

Omega’s Seamaster family offers divers’ watches in a wide range of 
designs and in an equally wide range of prices. All of these time¬ 
pieces boast professional features and Omega’s own self-winding 
movements with chronometer-accurate coaxial escapement. A 
good cost-benefit ratio is provided by the 43.5-mm Seamaster 
Planet Ocean Master Chronometer: In return for its price of 
$6,550, divers get an attractively styled watertight steel watch that 
stays watertight to 600 meters and has a metal bracelet, a helium 
valve, a ceramic bezel and antimagnetic manufacture Caliber 8900, 
which relies on two barrels to amass a 60-hour power reserve. (See 
the test on page 70 of this issue.) * 

OMEGA 

SEAMASTER PLOPROF 

The Omega Seamaster Ploprof boasts an even greater number of 
professional features. The case, which measures 55 mm by 48 mm, 
is made from lightweight titanium and stays watertight to twice the 
depth (1,200 meters) of the Planet Ocean. For safety’s sake, the 
bezel can be rotated only when the diver presses the orange button. 
When this button is depressed, the bezel can be conveniently reset 
in both directions. Two easy-to-use divers’ extensions are contained 
inside the secure folding clasp on the titanium link bracelet. As with 
the Planet Ocean, innovative protection against magnetic fields is 
provided by a totally antimagnetic movement (automatic Caliber 
8912), so Omega can equip the case with a sapphire back. This 
companion for professional divers costs $13,800. 
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THE BEST WATCHES OF THE WORLD 


»Selected 

Superlatives« 



See the world's best watches - 
in extra-large format in this book 

»Se/ected Superlatives« is the crown jewel of every 
library: 

there has never been a book like this one -its gigantic 
format 19x12 inches explodes familiar size standards. 

»Selected 5uper/atives« keeps its promise: \h\s book 
offers nothing but the best - the world's best watches, 
the best experts and their texts, the best photos and 
the best layout. 

»Seiected Superiatives« is competence in its purest 
form:a jury of more than eighty experts, specialists, 
collectors, bloggers and experts chose the best watches 
in the world. 

»Seieeted Superiatives« is an unbeatable offer: it's 
delivered free of shipping costs, ensconced inside a 
prestigious linen slipcase and accompanied by a pair of 
watchmaker's gloves to prize and protect the volume. 

Don't miss this exclusive masterpiece. 

Orders may be placed now at: 
www.watchstars.com/watchstars-book/ 






PORTFOLIO - Dive Watches 


PAN ERAI 

LUMINOR SUBMERSIBLE 
1950 AMAGNETIC 3 DAYS 
AUTOMATIC TITANIO 

With a 47-mm titanium case, ceramic bezel, and protection 
against magnetic fields, this model is one of the professional 
divers’ watches from Panerai. Also noteworthy: automatic 
manufacture Caliber P.9010 with temperature-insensitive 
Glucydur balance and a three-day power reserve. The case 
stays watertight to 300 meters. The corrugated strap can be 
stretched to fit over the sleeve of a diving suit. The price is not 
insignificant: $11,000. 





./ 


LUMlhlOX 

DEEP DIVE AUTOMATIC 
SCOTT CAS§£LL 
SPECIAL EDITION 

Thanks to hands and indexes that bear tubules filled with 
tritium gas, this dive-watch leader from the Swiss sports 
watch brand continues to glow with undiminished intensity 
for many years, and without having its wearer recharge 
the luminous indicators at a light source. This watch is also 
convincing thanks to its watertightness (500 meters), 
helium valve, and sturdy rubber wristband with extension 
piece to facilitate wearing over the sleeve of a thick diving 
suit. Power is provided by Sellita’s sleekly simple Caliber 
SW 200, which is fabricated in large series, thus enabling 
Luminox to offer this watch at the affordable price of 
$ 2 , 200 . 
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Winners 2017 


With kind support from: 
•MUNICHTIME 
Official media partner: 


The Watchstars Awards are recognized worldwide. They are given out annually by an 
international jury, which consists of experts, collectors, bloggers and journalists. Watchstars honors 
„the best watches of the world" in five different categories. Only the jury is allowed to nominate 
watches. Manufacturers are not permitted to submit models. All watches, regardless of size, brand, or 
country of origin, will be eligible to be put to the vote. The Watchstars Awards are truly independent 
and are represented worldwide. www.watchstars.com 


CLASSIC STAR 


Rolex 

Oyster Perpetual 
Air-King 


STAR FOR A LIFETIME 


Audemars Piguet 
Royal Oak 
Extra-thin 


TECHNICAL STAR 


Audemars Piguefil 
Royal Oak Concept 
Supersonnerie I 


DESIGN STAR 


Hermes 
Slim d'Hermes 
Email Grand Feu 


NEW STAR 


Bulgari 

Octo Finissimo 
Minute Repeater 


SUddeuf$che7etTung 












PORTFOLIO - Dive Watches 


DOXA 

SUB 1500T MKII 


The orange-colored Doxa Sub is a classic among divers’ 
watches. It’s available in various designs and with water¬ 
tightness to different depths. The model shown here can 
descend to far-reaching depths: Its stainless-steel case 
protects Soprod’s self-winding Caliber A10 against 
incursions by water to a depth of 1,500 meters. The case is 
44.7 mm in diameter and is equipped with a helium valve. 
As on almost all Doxa Sub models, the rotatable bezel is 
calibrated with a decompression scale. Military frogmen use 
such scales to read the number of minutes they can stay 
at a specified depth (measured in feet) without having to 
pause for a decompression stop during their ascent. An 
extension piece can be pivoted from the bracelet’s folding 
clasp. Each of the 1,500 pieces in this limited series sells for 
an affordable $2,390. 


TAG HEUER 
AQUARACER 
CALIBRE 5 
BLUE CAMO 


I he latest Aquaracer version with Arctic blue 
camouflage pattern and matching NATO strap is 
water resistant to 300 meters. Its 43-mm case is 
made from Grade 2 titanium with a matte black 
PVD treatment. The watch is powered by TAG 
Heuer's Calibre 5, which is based on the ETA 2824 
or the Sellita SW200. (See WatchTime’s short 
review of the Aquaracer on page 118 of this issue.) 
The price for this version is $2,800. 





PORTFOLIO - Dive Watches 



BREITLING 

SUPEROCEAN 44 SPECIAL 


Eye-catching styling for sports watches is one of Breitling’s special¬ 
ties, a forte that is ably reaffirmed by this new divers’ watch in a 
44-mm stainless-steel case coated with black DLC. Convincing 
technical features include a scratch-resistant ceramic bezel, a helium 
valve through which molecules of breathing gas that have penetrated 
into the case can escape without stressing the case or the crystal, 
plus watertightness to an extensive depth of 1,000 meters. We 
recommend that you only take this watch along on dives in warmer 
waters because the wristband has no extension and therefore cannot 
be lengthened to fit over the sleeve of a diving suit. Inside the case, 
Breitling offers a reworked and chronometer-certified version of 
ETA’s well-known automatic Caliber 2824. Price is $4,980. 




WatchTime Magazine presents: 

AMERICA'S LUXURY WATCH SHOW 

OCTOBER 13-14, 2017 




ANA MARTINS 

COMMUNICATIONS 


OFFICIAL PARTNERS 


KADAN 


PH I LLI PS 

B AC $ A RUSSO 


softs 


WATCH ANISH 

LONDON NEW YORK 







JOIN US FOR THIS TWO-DAY 
EXCLUSIVE WATCH EVENT! 

Tickets on sale now at www.watchtimenewyork.com. 
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TEST - TAG Heuer Aquaracer Calibre 5 
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by 

Alexander Krupp 


Photo by 
Nik Scholzel 



TEST - TAG Heuer Aquaracer Calibre 5 


Watch lovers look good 
underwater and on dry land with 

the blue and black Aquaracer. 


— TAG Heuer is known for its 
sports watches. Design and func¬ 
tionality play equally important 
roles in the brand's products. For 
the Aquaracer, this means that the 
watch is not only water resistant to 
300 meters and supplied with 
plenty of luminous material, but 
also that it has distinctive details: 
angular numerals on its bezel, a 
grooved dial and a nylon strap in a 
matching color. 

The Aquaracer makes a high- 
quality impression. This is due to 
the bezel, which clicks cleanly into 
place and is calibrated with a 
scratch-resistant ceramic scale, the 
large screwed crown with its thick 
and sturdy stem, and the massive 
folding clasp with clamping mech¬ 
anism. The latter assures that the 
strap can be shortened or length¬ 
ened, with no steps, and that after 
it has been lengthened, it will fit 
over the sleeve of a diving suit. Also 
of importance to divers are the 
broad luminous displays and a sec¬ 
onds hand that glows in the dark to 
show that the watch is still running. 

The many reflections created 
by the bezel, the flat sapphire crys¬ 
tal, the hands, the indexes and even 
the date magnifier are not a prob¬ 
lem underwater, but they could be 
problematic in daily use on dry 
land. 

As far as the movement of this 
affordably priced watch is con¬ 
cerned, TAG Heuer relies on 
established Swiss mass-produced 
technology: an undecorated Sellita 
SW200 or an ETA 2824, on which 
the construction of the Sellita cal¬ 
iber is based. The third highest of 
four quality levels is encased, as a 
peek under the engraved and fully 
threaded screw-in back will show. 
The Sellita movement inside our test 
watch ran without detectable devi¬ 


ation on the wrist. And our timing 
machine calculated an average daily 
gain of just 2.5 seconds. The only 
reason for deducting points in our 
test was the 9 seconds of deviation 
among the individual positions. 

The movement is housed in a 
case that's only 12 mm thick. This 
slim case and the rubberized nylon 
strap both fit comfortably on the 
wrist. The moderate diameter of 41 
mm and the weight of 107 grams 
also contribute to good wearing 
comfort. (Larger, 43-mm-diameter 
models are available, but not in this 
color combination.) 

Everything about the Aqua¬ 
racer Calibre 5 is attractive, includ¬ 
ing the price: $2,400 isn't too much 
to pay for a well-crafted, brand 
name Swiss watch. With this in 
mind, there can be only one desti¬ 
nation. Let's go to the nearest beach! 
Or the nearest beach bar. — 


SCORES 

TAG Heuer 

Aquaracer Calibre 5 

Strap and clasp (max. 10 points): 8 


Operation (5): 5 

Case (10): 8 

Design (15): 14 

Legibility (5): 4 

Wearing comfort (10): 9 

Movement (20): 11 

Rate results (10): 7 

Value (15): 13 

Total: 



TAG HEUER 

TAG Heuer is a defining brand 
for sports watches. This company 
from La Chaux-de-Fonds has 
distinguished itself for decades 
as a chronograph specialist. But 
the brand also raises its fans’ 
pulse rates with dynamically 
styled models without stopwatch 
functions. Ever since Jean- 
Claude Biver took the reins, 
TAG Heuer has presented itself 
more than ever as a young and 
cool brand; its focus is on watches 
priced between $1,500 and 
$ 6 , 000 . 


SPECS 

TAG Heuer 

Aquaracer Calibre 5 

Manufacturer: 

TAG Heuer, Rue Louis-Joseph 
Chevrolet 6A, 2300 La Chaux- 
de-Fonds, Switzerland 

Reference number: 

WAY211B.FC6363 

Functions: 

Hours, minutes, seconds, date 

Movement: 

Sellita SW200 “Special,” automatic, 
28,800 vph, 26jewels, stop- 
seconds function, rapid-reset 
mechanism for the date display, 
Incabloc shock absorption, index 
for fine adjustment, 38-hour power 
reserve, diameter = 25.6 mm, 
height = 4.6 mm 

Case: 

Stainless steel, flat non reflectively 
treated sapphire crystal with 
magnifying lens above the date 
display, unidirectional rotatable 
dive-time bezel with ceramic scale, 
screwed crown, fully threaded 
screw-in back made of stainless 
steel, water resistant to 300 m 

Strap and clasp: 

Nylon with secure folding clasp 
that opens on one side 

Rate results: 

Deviation in seconds per 24 hours 


Dial up_+1 

Dial down_+4 

Crown up_+1 

Crown down_+4 

Crown left_-2 

Crown right_+7 

Greatest deviation_9 

Average deviation_+2.5 

Average amplitude: 

Flat positions_283° 

Hanging positions_263° 

Dimensions: 


Diameter = 41 mm, height = 
12 mm, weight = 107 g 

Price: 

$2,400 
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TEST - Seiko Prospex Automatic Diver’s Special Edition 



BREATHLFSS 



by 

Alexander Krupp 


Photo by 
Nik Scholzel 


mechanical watches 


It'll take your breath 
away! A Seiko designed 
for diving that offers an 
affordable entry into 
the world of in-house 
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EST - Seiko Prospex Automatic Diver’s Special Edition 



SEIKO 

The Japanese manufacturer 
produces each of its movements 
and almost all movement com¬ 
ponents in-house. Production 
includes mainsprings and hair¬ 
springs - parts that other major 
manufacturers often outsource 
to specialist suppliers. Brand- 
specific innovations used in even 
the more affordable models 
include the Hardlex mineral 
crystal and the “Magic Lever” 
double-pawl winding mech¬ 
anism, in which one pawl actively 
pulls the ratchet wheel while the 
other pushes it. 


— Mechanical watches need not 
be expensive - not even in-house 
mechanical ones. Japanese watch 
manufacturer Seiko proves this 
assertion once again by produc¬ 
ing a solid dive watch that 
remains within the three-digit 
price range. 

Good points include an 
appealing sports-watch design 
executed in the colors of the diving 
instructors' organization PADI 
(Professional Association of Diving 
Instructors), a thick layer of the 
company's own intensely glowing 
Lumibrite luminous paint on the 
hands and markers, and a sturdy 
stainless-steel case that is water 
resistant to 200 meters with an acid- 
hardened mineral crystal and a 
screw-down crown. It also has 
a steel link bracelet with a safety 
folding clasp and fold-out dive 
extension and its own automatic 
caliber with powerful bi-directional 
winding action and in-house 
mainspring. 

Drawbacks include the bezel 
with its aluminum track that is diffi¬ 
cult to use with gloved hands, the 


clasp made of stamped metal, and 
the dive extension piece on the 
underside of the bracelet that is dif¬ 
ficult to lift with a fingernail. Like 
the bezel track and the clasp, the 
watch movement is a simple ver¬ 
sion that keeps costs low, but its 
oscillating system with a standard 
regulator produced rate results that 
were only fair. During the wearing 
test, our test watch ran between +1 
and -5 seconds per day, and the tim¬ 
ing machine recorded an average 
loss of 7 seconds per day and a con¬ 
siderable deviation of 14 seconds. 

All of these minor problems 
can be easily excused in light of the 
overall very attractive and solidly 
built dive watch. Seiko offers here 
a mechanical watch that meets high 
standards for heft and appearance, 
and at a price that's not that much 
different from a quartz watch. 

This new Seiko gives PADI 
members, recreational divers and 
fans of sports watches a timepiece 
that works well underwater and for 
everyday use. And if you see a 
scratch on the case or bracelet, 
there's no cause for alarm - this 
watch is made for wear, and that's 
just what you should do! — 


SCORES 

Seiko 

Prospex Automatic Diver’s 
Special Edition 

Bracelet and clasp (max. 10 points): 7 


Operation (5): 4 

Case (10): 7 

Design (15): 12 

Legibility (5): 5 

Wearing comfort (10): 9 

Movement (20): 11 

Rate results (10): 5 

Value (15): 14 

Total: 



SPECS 

Seiko 

Prospex Automatic Diver’s 
Special Edition 

Manufacturer: 

Morioka Seiko Instruments Inc. 
61-1, Itabashi, Shizukuishi-cho, 
Iwate-gun, Iwate 020-0596, 
Japan 

Reference number: 

SRPA21K1 

Functions: 

Hours, minutes, seconds, day of 
the week, date 

Movement: 

In-house movement 4R36, 
automatic, 21,600 vph, 24jewels, 
hack mechanism, date and day 
quickset, Magic Lever double-pawl 
winding, Diashock shock absorber, 
standard regulator, 41-hour power 
reserve, diameter = 27.4 mm, height 
= 4.95 mm 

Case: 

Stainless steel, flat hardened 
mineral crystal, no nonreflective 
treatment, unidirectional rotating 
dive bezel with aluminum track, 
screw-down crown, fully threaded 
stainless-steel caseback, water 
resistant to 200 m 

Bracelet and clasp: 

Stainless steel, single-sided safety 
folding clasp with release buttons, 
latch and fold-out 17-mm dive 
extension 

Rate results: 

Deviation in seconds per 24 hours 


Dial up_-1 

Dial down_-6 

Crown up_-15 

Crown down_-3 

Crown left_-9 

Crown right_-8 

Greatest deviation _14 

Average deviation_-7 

Average amplitude: 

Flat positions_277° 

Hanging positions_252° 

Dimensions: 


Diameter = 45 mm, height = 
13.4 mm, weight = 183 g 

Price: 

$550 
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HISTORY-Hublot Big Ban 


STARTING A 
REVOLUTION 


by 

Jens Koch 
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HISTORY-Hublot Big Bang 



In 2005, Hublot revolutionized the watch world 
with the introduction of the Big Bang. 

Its complex case construction and the unusual 
combination of materials are keys to its enormous success. 
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HISTORY-Hublot Big Bang 



—The Big Bang was much more than a suc¬ 
cessful new beginning for Hublot - it changed 
the watch industry and started a revolution. Not 
many such examples can be found in the watch 
world. Most watch designs are based on the past. 
Manufacturers are proud of their long and well- 
established traditions and continue producing 
their historical designs. Value is defined by the 
traditional art of watchmaking: How meticulous 
is the execution of the decorative finishes? What 
complications and classical functions are 
included? 

Instead, the Big Bang embodies a new type 
of luxury where design is the prominent feature: 
no longer looking back to the past but striving 
toward the future. The Big Bang defines luxury 
beyond traditionally decorated components, 
relying on complex, innovative designs, the use 
of high-tech materials and unusual combina¬ 
tions. You see it all at first glance. That ; s how the 
Big Bang came to be, and still is, so successful. 

The element of surprise is key. Materials 
are combined in a single watch that would never 
be paired under normal circumstances - car¬ 
bon and gold, ceramic and steel, even denim 
and diamonds. Hublot employs unusual mate¬ 
rials that have never before been used for watches. 
And Hublot has developed its own substances, 
too. The brand created a new alloy known as 


Magic Gold, an 18-karat gold mixed with 
ceramic to give the sensitive metal new proper¬ 
ties. This modern substance - the hardest gold 
in the world - resists scratches from all other 
substances except diamond. 

For the Big Bang models created for the 
design brand Italia Independent, Hublot used 
the modern material known as Texalium. It's a 
composite made of fiberglass and aluminum 
that has an intriguing structure and optical 
depth, with a hi-tech aspect. It is often com¬ 
bined with bright colors like blue or green, and 
even has a camouflage pattern. It's how Hublot 
incorporates current fashion trends into its 
watches, something that other watch brands 
rarely do. 

Hublot also started its own trend with its 
All Black models that combine a black case and 
black dial with black hands and markers. Here 
design is emphasized over legibility, even when 
it is possible to recognize the shiny black hands 
above the matte black dial. And Hublot ; s ladies' 
models stand out with intricately embroidered 
skull designs on their dials and straps. 

To bring these surprising material combinations 
to life, the case must have a design that's different 
from the conventional, three-part case. Many 
more parts are necessary. The Big Bang's case 
is comprised of approximately 50 components. 


Left to right: 

Big Bang Meca-10 
Magic Gold (2017, 
$34,600) 

Big Bang Unico Blue 
Sapphire (2017, 

$85,000) 

Big Bang Unico GMT 
Carbon (2017, $23,100) 
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HISTORY-Hublot Big Bang 



Gold Big Bang made In 
collaboration with the 
11-time world champion 
sprinter Usaln Bolt 


Partnerships and brand 
ambassadors play an equally 
important role in Hublot’s 
recent success story. 
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HISTORY- Hublot Big Ban; 


Many watches in the upper price ranges have 
polished cases made of very few parts, exquis¬ 
itely executed, with precious metals carrying the 
weight and value of the piece. The Big Bang 
relies on the large number of components and 
richness of detail to make up its value. 

For example, Hublot pays careful attention 
to its case screws. The unique screw heads with 
their stylized "H” have a 3-D shape, with the 
matte surface standing above a polished ring. 
This interplay of surface finishes on such a tiny 
space continues on the case. Polished edges and 
the polished sides of the bezel contrast with the 
satin-finished surfaces and the matte black mid¬ 
section made of synthetic resin. One can see 
here how complicated and costly the produc¬ 


tion must be. Complexity and detail are impor¬ 
tant to the Big Bang. 

Complexity can be seen in more than just the 
case of the Big Bang. Since Hublot often reduces 
the dial of the Big Bang to a ring with markers 
and skeletonizes the movement, one can see the 
complex movement with its gears and levers 
instead of a smooth, flat dial. A visible mecha¬ 
nism greatly enhances the technical character 
of the watch in conjunction with the complex 
structure of the case. 

But traditional watchmaking is part of the 
design, too. Why is the combination of gold and 
carbon so shocking? Because gold stands for tra¬ 
dition while carbon stands for innovation. And 


The Art of Fusion 
stands for 
the unusual 
combination of 
materials that 
have not been 
used for watches 
before. 
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HISTORY-Hublot Big Bang 



Big Bang Unico Italia 
Independent with Green 
Camo Texalium case 


(2016, $29,400) 


Hublot takes full advantage of conventional sur¬ 
face treatments with the richness of detail of the 
many different polished and satin-finished sur¬ 
faces. And naturally, a mechanical movement 
powers it all. The in-house Caliber Unico is 
Hublot's combination of mechanical tradition, 
futuristic materials like silicon, and a modern 
architecture. 

All of this is by design. It's based on an idea 
discovered by Hublot's president, Jean-Claude 
Biver: the Art of Fusion. It's the philosophy of 
combining elements that wouldn't normally be 
put together, for example, rubber and gold. One 
comes from a plant, while the other comes from 
the earth. Normally, they don't come in contact 
with each other, but Hublot brings them 
together. The contrasting notions of past and 
future are another unexpected pairing brought 
together in the Big Bang. 

A wide range of partnerships is also 
important for the Big Bang. The modified cases 
for the Big Bang Ferrari models have notably 


strengthened the Big Bang's technical design. 
And Hublot is the first luxury watch brand to 
enter into a partnership in the world of soccer, 
so it's possible to see gigantic Hublot logos at 
the World Cup and the European Champi¬ 
onship. Hublot has also launched a true "soc¬ 
cer watch" with its Big Bang Unico Chrono Ret¬ 
rograde. One can track halftime on a 45-minute 
segment, and an additional 15-minute section 
shows the added overtime. 

And there have been changes in the Big 
Bang's movements as well. At first, the Big Bang 
was powered exclusively by modified ETA move¬ 
ments like the Valjoux 7750. But in 2010, Hublot 
introduced its first in-house caliber, the Unico. 
Since then Hublot has added the Meca-10 with 
a 10-day power reserve, a chronograph with per¬ 
petual calendar, the Big Bang Alarm Repeater 
with a second time zone, and the Big Bang Tour- 
billon Power Reserve 5 Days. And the complex 
Big Bang certainly has the potential for addi¬ 
tional surprises in the future. — 
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PROFILE - Christophe Claret 



Artist and designer 
Christophe Claret 
creates with a keen 
appreciation for the 
beauty of highly 
complex watches. 
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PROFILE - Christophe Claret 


A Successful 

Visionary 

Christophe Claret worked in the background for more than 
30 years, specializing in grand complications. But his own brand is 
becoming increasingly important. Poetry, history, automobiles 
and even magic inspire him to invent new watches. 


— Many owners of watches with grand complications 
unknowingly wear Christophe Claret's handiwork on their 
wrists. Before founding his own brand at age 54, Claret 
spent 30 years developing movements with exceptional 
complications on behalf of renowned companies such as 
Ulysse Nardin and Harry Winston. "I've already worked for 
65 different watch brands," Claret recalled in his conversa¬ 
tion with WatchTime. 

After working so long in the background, Claret finally 
stepped into the well-earned limelight in 2010, following in 
the footsteps of colleagues like Roger Dubuis and Richard 
Mille, who had similarly ventured onto center stage years 
before. Claret, however, chose to delay his entrance until 
after the financial crisis, which strongly shook the watch 
industry in 2009. His reasons were twofold. First, entrepre¬ 
neurial strategy: “I wanted my brand to create a second pil¬ 
lar so I would be better prepared to cope with market fluc¬ 
tuations." His second reason: He wanted to make even fewer 
compromises in the realization of his ideas than he had been 
obliged to make for his previous clients. 

Numerous talented watchmakers have ventured down this 
path in the past, but it has led most of them into financial 
difficulties. Claret is certain that this fate won't befall him. 
He sees himself as the rare combination of an entrepreneur 
with savvy business sense and a visionary designer. 

His success has proven him right. He and his team of 
75 have worked together for several decades in Manoir du 
Soleil d'Or, a 19th-century villa near the Swiss watchmak¬ 
ing mecca of Le Locle. The old house charmingly reflects its 
owner's attitudes. The style of the 19th century dominates 
the ground floor, where the walls are covered with tapestries 
and polished wood paneling. Modern machines fabricate 
components for Claret's watches in the cellar. The second 
and third floors provide the space for modern, brightly lit 


ateliers, where watchmakers sit at their worktables, patiently 
assembling highly complex timepieces. Forty percent of pro¬ 
duction is presently dedicated to watches and movements 
for Claret's own label - a meteoric ascent for a new brand. 
Claret works ceaselessly to ensure that this upward trajec¬ 
tory continues. He spent most of last year traveling and pre¬ 
senting his watches around the globe. 

But this scion of an upper class family from Lyon was 
predestined for an entirely different career. "My parents 
wanted me to choose a classical French profession befitting 
our family's social status." The French aristocracy prefer to 
remain among themselves, so his parents expected him to 
attend a top-ranking prep school and afterward enroll in one 
of the so-called "Grandes Ecoles," which are the traditional 
breeding grounds for France's future business executives, 
industrialists and political leaders. But after 12-year-old 
Christophe Claret's first visit to a watch restorer in his home 
city of Lyon, the boy knew exactly what he wanted to do when 
he grew up: to design and make watches. Claret explains his 
early career choice: "I was never a child who was interested 
in soccer or other childish pursuits." 

One of the rooms in his parents' spacious palace housed 
a large workshop, and this was where young Christophe 
could usually be found. He would take apart and reassem¬ 
ble every timepiece he could get his hands on. He also 
repaired motorcycles, a sideline which, he says, "supple¬ 
mented my allowance." Motocross was very popular with 
boys in their teens and tweens in France in the 1970s and 
'80s, and Christophe was no exception. He drove nothing 
but a motorcycle and didn't even own a car until he turned 
28. "I would love to ride a motorcycle again today, but I 
haven't got the time. And it's too dangerous anyway: After 
all, I have three little children and an adult son," Claret says. 

But let's return to watches. When Claret turned 16, he 
left high school and went to Switzerland on his own, where 


by 

Katrin Nikolaus 
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1 ) 

2 ) 

3 ) 

4) 

5) 


Chrlstophe Claret knew early In life 
that he wanted to make watches. 

This Gaming watch Invites Its wearer 
to play poker. $168,000 
Claret closely collaborates with 
75 co-workers. 

The Allegro has a cathedral 
striking mechanism and a 
GMT function. $268,000 
Butterflies show the 
time on the 
Marguerite. 

$88,000 
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PROFILE - Christophe Claret 



Christophe Claret’s 
watches are born in 
Manoir du So lei I d’Or, 
a villa near Le Lode. 


he enrolled at the famous Ecole d ; Horlogerie (School of 
Watchmaking) in Geneva. Claret, who was already a very 
independent young man, enjoyed spending his leisure time 
with his fellow classmates, most of whom were also not 
natives of Geneva. “Nevertheless, I was at home with my 
family fairly often because Geneva isn't very far from Lyon," 
Claret recalls. 

After graduating from watchmaking school , Claret returned 
to Lyon, where he restored antique clocks and watches. In 
1987, he visited the Basel watch fair and met Rolf Schnyder, 
a Swiss businessman who had recently revived the old Ulysse 
Nardin watch brand. Schnyder gave Claret his first big com¬ 
mission: an order for 20 minute-repeater watches that would 
later become well known under the name “San Marco." 
Schnyder's order marked the beginning of a decades-long 
collaboration between Christophe Claret and the Ulysse 
Nardin brand. This liaison still continues today, although 
Ulysse Nardin has been part of the Kering luxury group since 
2014. Together with the designers Dominique Renaud and 
Giulio Papi, Christophe Claret co-founded the RPC Com¬ 
pany in 1987, which specialized in designing and fabricat¬ 
ing complications for major watch manufacturers. When 
Claret became sole owner of RPC in 1992, he renamed it 
“Christophe Claret SA." Known to be a workaholic, Claret 
also owns the lean Dunand watch company. 

Throughout his long career, Claret never once harbored 
any doubts about his success. “If I had immigrated to the 
United States and built a company there, I would have been 
a billionaire long ago," he says. His assertion sounds like a 
simple statement of fact and not at all like a boast. But money 
doesn't interest him anyway. “My inspirations don't come 
from watchmaking at all, but from poetry, history, automo¬ 
biles, aerospace - and even from magic." When Claret has 
an idea for a new watch, he accepts all associated risks 


because what he has in mind is always a totally new compli¬ 
cation that has never before existed in this form. 

If the unprecedented device actually works, imitators 
are sure to follow - as Claret has learned from experience. 
An attentive observer, he travels extensively to discover 
interesting things and to continually broaden and deepen 
his expertise in art, mechanics and a diverse array of other 
fields. He cultivates an aristocratic lifestyle by tradition, so to 
speak, residing with his family in a palace in France. 

The watches that bear his name are ticking testimony to their 
creator's inventiveness. For example, Claret has designed 
and built several of the world's most beautiful watches for 
ladies. “In the past, I frequently offered my clients the 
opportunity to order complications created expressly for 
ladies' watches, but they always declined because they felt 
that the market wasn't big enough." As has often been the 
case, Claret proved exactly the opposite. The Marguerite, for 
example, is one of the world's most complicated watches: It 
combines 730 components and, at the push of a button, it 
reveals a secret message of love. Its wearer can then press the 
button again to conceal the amorous missive. And the watch's 
caseback invites its wearer to play a mechanical variation of 
the familiar game, “He loves me, he loves me not." Playful¬ 
ness also distinguishes the men's watches in Claret's Gam¬ 
ing line: Their wearers can play blackjack, poker or baccarat 
on the dials. Claret is also famous for audible complications, 
which have been a trademark of his right from the start. 

To be able to further expand his business, Christophe 
Claret plans to purchase 25 percent of the shares in his com¬ 
pany later this year. This expanded ownership will assure that 
he'll also be able to continue transforming his ideas into new 
complications in the future. With good reason, his motto is: 
“Everything in watchmaking has already been invented, and 
everything in watchmaking still remains to be invented." — 
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TECHNOLOGY - Omega METAS Testing 



Since 2015, Omega has subjected its watches and movements to rigorous 


testing by METAS for “Master Chronometer” certification. Omega expects 


almost all of its watches to attain this high standard by 2020. We were 


on-site at Omega to find out how this ambitious project is becoming realit 
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This permanent magnet 
has a magnetic field of 
1.5 teslas for testing the 
movement and watch. 





TECHNOLOGY - Omega METAS Testing 


by 

Martina Richter 


— The 1.5-ton permanent magnet is marked 
with a special sign: a black horseshoe inside a 
bright yellow triangle that warns of the strong 
magnetic field - 1.5 teslas lie within a homoge¬ 
neous magnetic field, equal to 1.2 million 
amperes per meter (A/m). Better not get too 
close if you're wearing a "normal” mechanical 
wristwatch! As a comparison, a timepiece with a 
conventionally powerful antimagnetic shield 
(e.g., a soft-iron cage) can withstand a level of 
80,000 A/m. And even that seems like quite a lot. 

Omega has been marketing watches with 
increased antimagnetic protection with real 
results in mind. It's a brand strategy the com¬ 
pany has pursued consistently for almost two 
decades. The beginnings of this project reach 
back to 1999 when Omega introduced its co¬ 
axial escapement - an alternative to the Swiss 
lever escapement. The co-axial escapement is 
notable for its low friction, high mechanical effi¬ 
ciency and excellent, extended chronometer- 
level performance. It was used for the first time 


in 2007 in Caliber 8500 and 8501. The next step 
in the creation of an antimagnetic watch move¬ 
ment was completed one year later with the Si 14 
silicon balance hairspring. Because the mater¬ 
ial is antimagnetic, the performance of the hair¬ 
spring is not affected when it is near magnetic 
objects. 

In 2013, Omega introduced the Seamaster 
Aqua Terra > 15,000 Gauss, which resisted mag¬ 
netic fields of more than 1.5 teslas. The innova¬ 
tive technology in its co-axial Caliber 8508 was 
developed in collaboration with ETA, ASULAB 
and Nivarox FAR and offered new approaches 
toward solving the problem of magnetic fields 
and watch movements - because just a silicon 
hairspring wasn't enough. Staffs, pivots and bear¬ 
ings in the Caliber 8508 are partially made of "Ni- 
vagauss” - an alloy that also exhibits antimag¬ 
netic properties. It is the result of many years of 
research and development work. Also, the spring 
on the Nivachoc shock absorber is made of an 
amorphous material that is especially robust and 
non-ferromagnetic. It is made first by heating 
and then rapidly cooling a zirconium-based alloy. 
The steel plates used in the co-axial escapement 
were replaced with non-magnetic plates that are 
manufactured using the LIGA process. In just 
one year Omega successfully began mass-pro¬ 
ducing this antimagnetic technology and inte¬ 
grating it in various movements and timepieces 
of differing sizes and designs. The Master Co- 
Axial Chronometer calibers include movements 
with the numbers 8400, 8500 and 8600. 



This Speedmaster 
with METAS-certified 
Caliber 9900 was 
introduced in 2017. 


The MET AS-certified 
Omega Master Co-Axial 
Chronometer 
movement 8901 



EIGHT-STAGE 
METAS TEST 

1. 

Function of COSC-certified 
movement in magnetic field 
of 15,000 gauss 

2 . 

Function of watch while 
exposed to magnetic field 
of 15,000 gauss 

3. 

Daily deviation from 
chronometer standard after 
exposure to magnetization 

4. 

Average chronometer 
precision. Four-day rate test 
in six positions 

5. 

Deviation from chronometer 
precision in six positions over 
a four-day period 

6 . 

Check of power reserve 

7. 

Deviation of chronometer 
precision at 100-percent and 
33-percent power reserve 

8 . 

Water resistance test: 
Pressure is increased to the 
specified water resistance. 
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TECHNOLOGY - Omega METAS Testing 


OMEGA CO-AXIAL MASTER 
CHRONOMETER 


Several steps were needed to reach the quality standard of current Omega calibers. A Master 
Chronometer can withstand 15,000 gauss and is certified at the highest standard issued by 
METAS. In the future, almost every Omega movement will be METAS certified. 


Beginning in 2015, Omega began putting its 
watches and movements through testing at the 
independent Swiss Federal Institute for Metrol¬ 
ogy (METAS) with the aim of obtaining official 
“Master Chronometer" certification. And by 
2020, almost every Omega watch is expected to 
attain this high standard. Since 2015, the Mas¬ 
ter Co-Axial Chronometer and other movements 
and watches in this family have been tested in 
another rigorous process, in addition to METAS 
certification. These are not simply random or 
prototype tests - each movement and each watch 
is examined and the results documented. 

To this end, Omega has invested in a new 
building and separate testing tracks that will 
eventually be fully automatic. In the final 
expansion phase, it will be possible to test and 
certify several thousand watches simultaneously. 
Omega carries out these tests itself, independ¬ 
ently. METAS remains in the same building and 
maintains its authority, and calibrates the equip¬ 
ment, certifies and oversees the processes, car¬ 
ries out random checks and has access to all 
data. 

An eight-stage METAS test contains about 
280 steps over a period of 10 days. But before it 
begins, the movements will have already com¬ 
pleted the 15-day COSC test and are certified as 
chronometers. The METAS certification extends 
far beyond this chronometer test. It begins with 
the initial magnetization of the fully wound 
movement - two times with the watch in two 
different positions. The watch movement must 
not stop during the test. 

The function of the movement is acousti¬ 
cally controlled with a microphone. The same 
applies to the second test. After mounting the 
dial, hands and case, the entire watch is exposed 
to a permanent magnetic field. Also, the watch 
is repeatedly subjected to magnetization in a 
simulated wearing test when fully wound, and 
after 24 hours, as well as at various tempera¬ 


tures. The result must not deviate more than 5 
seconds from the average daily rate and no more 
than 8 seconds between the various positions. 
It is also not permitted to fall into the negative 
range. A camera records the tests and a radio- 
controlled clock serves as the reference. The rate 
results are checked again as the power reserve 
is depleted, and the specified reserve itself is 
verified as well. Pressure tests under water are 
carried out up to 1,500 meters, depending on 
the case type. 

With the METAS tests, Omega has not only 
entered into a whole new level of quality for 
watches and movements but is beginning a new 
chapter of the company's history - one that 
includes an entire network of new developments 
and technologies. Omega today is 100 percent 
“Made in Switzerland" and 100 percent co-axial 
escapement. Every component comes from the 
Swatch Group - these innovations at Omega 
would not have been possible without Swatch 
Group expertise and synergies, especially within 
such a short period of time. Today the Omega 
movements are being assembled at flexible, 
chip-controlled assembly lines where each part 
can be assured to always be at the right place at 
the right time. Oiling and screw setting are fully 
automated, but assembly of the escapement in 
dust-free clean rooms is still manual, as well as 
a “technospace" with silicon hairsprings and 
Nivagauss escape wheels - state-of-the-art tech¬ 
nology that is necessary for METAS-certified 
Master Chronometer precision. 

We observed the mounting of the auto¬ 
matic winding mechanism onto the chronograph 
Caliber 9900 in a fully automatic process. After¬ 
ward, the watch can run up to 3 seconds faster, 
according to the watchmakers - experience that 
is calculated into the modern assembly and test¬ 
ing procedures. In the clean room, a touch of nos¬ 
talgia meets up with the storm of industry. — 


1) Watch movements are assem¬ 
bled In clean rooms, only in 
part by a watchmaker. 

2) A METAS test Includes 280 
fully automated steps. 

3) During the METAS test a 
camera records the rate results 
of the watch. 

4) The automatic module is 
mounted onto the chronograph 
movement on the chip- 
controlled assembly line. 
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OMEGA 
CALIBERS 
A PRIMER 



Co-Axial Chronometers: 

2007: 8500/8501 - Basic movement/Date 

2008:8520/8521 - Ladies'/Date 

2008:8601/8611 - Annual calendar 

2008: 8421 - Ladies'/No date 

2010: 8402/8403 - Skeletonized 

2011: 8401-No date 

2011: 9300/9301 - Chronograph 

2012: 8602/8612- Day of the week/Date 

2012: 8605/8615-Date 

2013: 9605/9615 - Chronograph/GMT/Date 


Co-Axial Master Chronometers (>15,000 gauss): 

2013: 8508 - Basic movement/Date 
2014: 8400/8401-Nodate 
2014: 8500/8501/8511 - Date 
2014: 8520/8521 - Ladies'/Date 
2015: 8605/8507 - Date 


Co-Axial Master Chronometers 

(>15,000 gauss, certified by COSC and METAS): 

2015: 8900/8901 - Date 

2015: 8902/8903 - Annual calendar 

2015 8912-Three-hand/No date 

2015: 8913-No date 

2016: 8704/8705 - Ladies'/Date 

2016: 8800/8801 - Date 

2016: 8906 - GMT/Date 

2016: 8922/8923-Annual calendar 

2016: 9900/9901 - Chronograph 

2016: 9904/9905 - Chronograph/Date/ 

With or without moon-phase 
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FACETIME 



At Glacier National Park in Montana, 

Gerry Alfero wears his Rolex Explorer II and 
his father, John Alfero, his Audemars Piguet 
Royal Oak. 



Celebrating their 50th Anniversary on Cape Cod, 
Alice Tietjen wears her TAG Heuer Formula 1 with 
diamond markers and Tom Tietjen wears a Breitling 
Colt Automatic. 



Guy Phillips, who shot his lowest career 
round at Persimmon Woods Golf 
Club in Weldon Spring, Mo., sports 
a Christopher Ward C60 Trident. 


Celebrating Father’s Day in Honolulu, Hawaii, from left, David Vincent wears 
a Rolex GMT Batman; Maurice Nicholson, a Cartier Tank; and Sean Nicholson, 
an Omega Seamaster. 



Vacationing at Smugglers' Notch on Mount Mansfield in Stowe, Vermont, 
Warren Dodgson is wearing his Zenith El Primero 410 Complete Calendar 
Moonphase Limited Edition. 
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FACETIME 



In Carmel, California, left to right, Renee Souza Is wearing a 50th Anniversary Rolex GMT; Rob Souza, 
a 50th Anniversary Rolex Sea-Dweller, his 50th birthday present; Emerald Souza, a vintage Rolex Pepsi GMT; 
and Cheyenne Souza, a Rolex 50th Anniversary Submariner LV. 


FACETIME 

GALLERIES 

To submit a photo, please send 
your image to 

photo(a)watchtime.com with a 
short description identifying 
each person in the photo and 
the watch each one is wearing. 
Please give the first and last 
name of the wearer and the 
brand and model of the watch. If 
the photo was taken at an event, 
please specify when and where it 
was held. Only clear images in 
which the faces of both watch 
and wearer are visible will be 
considered for publication. 
Images must be in JPEG for¬ 
mat, no smaller than 1 MB. Only 
the best-quality and most inter¬ 
esting photos will be considered. 


At WatchTime’s Beverly Hills Rodeo Drive 
watch collectors’ event, Marc Crocetti wears his 
IWC Portuguese 7 Day and his son Zach Crocetti, 
his Tudor Black Bay. 



At their daughter’s convocation in Calgary, Alberta, Dom 
Mancuso wears his Vacheron Constantin Overseas Stainless 
Steel and Laurel Marshall, her Ulysse Nardin Classic Dual Time 
Stainless Steel. 
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LAST MINUTE 



by 

Joe Thompson 


— Pop quiz: What do American icons Jack 
Kennedy, Duke Ellington, George Patton, Joe 
DiMaggio, Admiral Byrd and Jasper Newton 
Daniel (better known as Jack) have in common? 

Answer: Each one owned a Patek Philippe 
timepiece. 

That, for me, was one of the startling dis¬ 
coveries at Patek Philippe's extraordinary 
pop-up watch museum held for 11 days in 
July in New York City. I was one of 27,000 
people who poured into Cipriani to ogle the 
hundreds of Patek Philippe watches on dis¬ 
play in the 10 temporary, themed rooms 
Patek constructed for the exhibition. One of 
them, the U.S. Historic Room, displayed 26 
watches and one clock (JFK's) owned by 
famous Americans, including those men¬ 
tioned above. 

Now, I am not totally unfamiliar with Patek 
Philippe. I am aware of its 178-year history 
and place in the Swiss watch firmament. I 
know it was the watch of European kings, 
queens, Popes and assorted geniuses (Einstein, 
Tolstoy, etc.). But that the sainted Jack Daniel 
owned a Patek, I had no idea. Same for Joltin' 
Joe, the Duke and Tom "Seabiscuit" Smith, 
the horse's trainer, whose Patek was on dis¬ 
play, too. 

The exhibition made me wonder just how 
deep the Patek Philippe brand had penetrated 
into our culture. To find out, I dove into John 
Reardon's authoritative 2008 book Patek 
Philippe in America: Marketing the World's 
Foremost Watch. Reardon, senior vice presi¬ 
dent of Christie's and head of its watch 
department, is a Patek Philippe watch expert, 



Patek’s American 
Heritage 


Joe DiMaggio’s 
Patek Philippe 

who worked at Patek Philippe's U.S. sub¬ 
sidiary for 10 years. 

A clue to what the United States meant to 
Patelc's founder and other Swiss watch firms 


In the American chapter 

of the Patek owners’ club, 

Packard and Graves 
hobnob with Gentleman 
Jack and Joltin’ Joe. 


in the 1850s was revealed in the oldest of the 
watches in the U.S. Historic Room. It's a key¬ 
less miniature pocketwatch bearing an enamel 
portrait of George Washington. Patek origi¬ 
nally exhibited the watch at the famous Crys¬ 
tal Palace Exhibition in London in 1851. 
"Clearly a watch designed to lure potential 
American customers," Reardon writes. Why 
did Patek need American customers? Rear¬ 
don explains that the political upheavals that 
exploded across Europe in 1848 created an 
economic depression "which left the watch 
trade in shambles .... Considering the busi¬ 
ness climate, Patek felt compelled to go to 
America to find new customers." 

The biggest and best was Tiffany & Co. in 
New York. But before long Patek Philippe had 
a presence in major American cities coast to 
coast. Reardon cites an advertisement placed 
in 1868 by San Francisco retailer J.W. Tucker: 
"Patek Philippe & Co. Watches, better than the 
Jules Jiirgensen, and for one-third less price." 

"During the 19th century, Patek Philippe 
became the luxury Swiss watch of choice in 
the United States," Reardon writes. So it was 
that at the age of 54, Jack Daniel received his 
minute-repeater pocketwatch with his name 
and the date Oct. 24,1903, elaborately 
engraved on the caseback. Six years later, the 
day after their son George Jr. graduated from 
West Point, Mr. & Mrs. George S. Patton Sr. 
took him to Tiffany and bought him a five- 


minute repeater, split-second chronograph 
pocketwatch with a movement made by 
Patek Philippe. 

The 20th century brought the amazing 
rivalry between the Ohio auto magnate James 
Ward Packard and the New York banker 
Henry Graves Jr. to own the most complicated 
watches Patek Philippe could make. But by 
the 1940s, Reardon says, it wasn't just the 
super-rich that wanted Patek Philippes. 
"Patek Philippe owners were now more 
diverse, including entertainers, sportsmen, 
and celebrities. Entertainment moguls and 
popular icons of the 1940s coveted these rare 
watches." 

Duke Ellington bought his yellow-gold 
split-second chronograph at the Patek 
Philippe boutique in Geneva on July 28,1948, 
during his band's tour of Europe. The Duke 
signed the company's register in Geneva. Joe 
DiMaggio got his chronograph the same year, 
reportedly a gift from the owners of the New 
York Yankees. 

Here, according to Reardon, are some 
other American members of the Patek 
Philippe owners club: Teddy Roosevelt, 

Calvin Coolidge, Harry Truman, John J. 
Pershing, Douglas Macarthur, Cornelius 
Vanderbilt, Henry Ford, Mary Pickford, 
Charles Lindbergh, Walt Disney, Sugar Ray 
Robinson, Grace Kelly, Benny Goodman, 
Clark Gable, Jonas Salk and Bing Crosby. — 
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MONAl 


#DontCrackUnderPressure 

m TAGHeuer 

SWISS AVANT-GARDE SINCE I860 


MONACO CALIBRE 11 GULF SPECIAL EDITION 

Steve McQueen’s legacy is timeless. More than an actor, more than a pilot, he 
became a legend. Like TAG Heuer, he defined himself beyond standards and never 

cracked under pressure. 













.V • 


'miJKaWfW 


Since 1906, their games have begun 
with the haka, the Maori war challenge 
that has since become inseparable 
from All Blacks tradition. A source of 
national pride, each new performance 
by the three-time rugby world 
champions is an enduring tribute / 
to the culture of New Zealand. 

Some are born to follow. Others 
are #BornToDare 


BLACK BAY 








TO DARE 







